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FROM THE EDITOR

Imagine being in a room full of 100 of the top women doing business on the
web! And being able to chat with them and find out what makes them tick (or click),
why they do what they do, and do it so well, they are considered role models in their
industry. Well, maybe you will never get the chance to meet each one of these face to
face, but you can connect with them in a way that only a few short years ago we could
not. Via the vastness, unending universe known as the internet. In fact you can have
access to any of these women with the simple click of a mouse!
You can reach out to Charly Leetham in Australia, Linda Pereira in Portugal, Daisy Wright in Canada
Debbie O'Connor in the UK, Gisele Rufer of Switzerland and several women across the United States.
There are 100 Women in Ecommerce™ who represent their industries and professions as artists,
astrologers, authors, internet marketers, photographers, coaches, consultants, manufacturers, clothing
designers, inventors, event planners, personal trainers and everything in between.
Some of the women have been in business for more than 20 years and others as few as two years. And
what does each of these women have in common? They all promote their products and services on the
Internet. Successfully.
According to Susan Ward of About.com, “Ecommerce (or e-commerce) is the art and science of selling
products and/or services over the Internet.”
And art and science it is! You have to be a creative person to get people to pay
attention to you online and you have to balance that with the science of selfpromotion or hire experts to do it for you.
In all, we have gathered 100 women who WE believe truly represent doing
business on the WEB. The first 90 listed WE connected with personally not
once, but several times. They are approachable AND very successful. However
WE would have been remiss not to include a few women whom our readers
suggested to us. So WE also included 10 more women who stand out above
the rest. And maybe when they read this or see their names on the list, they
will, in fact, return our short questionnaire. WE would be delighted!
In addition to the 100 Women in Ecommerce™ several of our honorees also sent in articles to make this
Special Edition of WE Magazine for Women one you will keep around and refer to. Great advice from
women who've been there, done that... and then some.
Please join me in congratulating the 2012 Who's Who Among Women in Ecommerce™. Click on their
links, visit their sites and offer your own personal congratulations! Special thanks to all our advertisers,
those returning and those who have joined us for the first time. Because of their support, WE have been
able able to provide you with great content and the amazing women WE continue to showcase on our site
and in our magazine (since 2006).
Thank you,
Heidi
Heidi Richards Mooney, Publisher & Editor-in-Chief

Spiders or Peeps?

Why Writing for SEO Can Hurt Your Website Rankings
In my copywriting trainings, this topic invariably comes up. Usually it's because I'm
questioning my students' choice of words on their
websites or other online promotional copy.
The problem: they choose words that are good SEO words but
certainly not good people words.
Let me give you a little background. SEO stands for Search
Engine Optimization. This means you make your website and
other online copy "search-engine friendly" so the search
engines will rank you high for your chosen keywords. The
result: you get more online visitors to your site.
On the surface, it makes sense. Your website ranks high on
the first page when people do a search for your keywords,
they see your website and click on the link.
Easy, right?
Well...
First off, SEO (like everything Internet-related)
has changed. A few years ago, SEO WAS the
main way people found things on the Internet.
However, with social networking taking the world
by storm, and more people on Facebook and
YouTube than Google, people using search
engines have dropped significantly.
People are still using search engines. But their
habits have changed. Now they're more likely to
search for you after hearing about you via offline
methods (like newspapers, magazines,
television, direct mail, speaking, meeting you at
an event, etc.)
Of course, people will still do generic searches
for keywords that relate to what you sell. But
trying to get yourself on page 1 of those rankings
can be difficult.

Google and the other search engines reward you
if your website isn't deceptive, offers great
content, and the content changes regularly. If you
do that, search engines WILL like your site
regardless of your SEO.
It makes more sense to focus on other avenues
for people to find you. Be active on social
networking sites, post articles, upload video, blog
more. This increases your visibility out in the wild
world of the Internet FAR more than focusing
only on SEO.
Focus on those activities, then put your very best
writing on your website -- writing that makes your
visitors eager to learn more about you and do
business with you -- instead of suffocating your
copy with keywords that may make those very
same visitors click away.

So what do you do?
While optimizing is not a bad idea, I wouldn't put
too much energy into it. I certainly wouldn't put
words that sounded weird or off to my ideal
clients on my online materials even if they were
strong keywords. (You did all this work to get
your ideal clients to visit your site. Do you want to
turn them off with bad writing and poor language
choices?)

Michele PW (Michele Pariza Wacek) is your Ka-Ching!
Marketing strategist and owns Creative Concepts and
Copywriting LLC, a premiere direct response
copywriting and marketing company that helps
entrepreneurs attract more clients, sell more products
and services and boost their business. To grab your
FREE "Ka-Ching! Business Kit" with a FREE CD visit
http://www.MichelePW.com/freecd
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Technology for Good
The advent of technology has provided
many opportunities for advancement to
individuals and businesses. We are able
to communicate with each other in a
multitude of ways, whether it is to send a
family photo instantly via email, receive a
payment from a client via an Internet credit
card merchant, or broadcast our inspired
business messages through YouTube
videos.
The ways we are able to use the Internet has brought about social change across the globe so rapidly
in recent years. Governments that still attempt to control their people are finding it harder to stave off
the flow of democratic thinking and freedom-seeking citizens. Regimes have toppled and the rest of
the world has been able to watch, witness and support the change.
Another way in which we are able to use
technology for good is to seek out organizations
we can support with our philanthropy dollars.
There are a number of organizations that
conduct research on charitable organizations and
post their reviews based on various factors.
These summaries of activity are extremely useful
to those of us looking to put a portion of our
earnings toward social good.
If you are philanthropic or want to start on the
path of having a giving plan, the first thing you
want to do is to understand your own unique
mission for giving. We all have one that is unique
to us, but most people don't take the time to
understand what that is. That is the main reason I
have put together a program for determining your
mission. Each of us is here to accomplish
something on own path. Where your
philanthropic dollars go and what you decide to
do to in the name of societal progress is part of
that path.
The next thing you need to do is determine which
charitable organizations are doing good work in
the area of most concern to you. That is where
the reviewing organizations become extremely
helpful.

To research charitable organizations, you can
utilize sites such as www.philanthropedia.com,
www.givewell.org, or www.guidestar.org. This will
give you a great start in determining the types of
organizations to which you may want to
contribute.
If you would prefer a pre-compiled list of some
terrific charitable organizations to jump-start your
giving, simply visit www.FoundationsforGiving.com
to obtain a list of 25 Top Charitable Organizations
that cross the spectrum in terms of their missions
for giving.
Electronic technology has been, and will continue
to be, very instrumental in summoning change
for the better. The sooner each of us decides to
be a part of that change in whatever way we can,
the faster we can continue to move all societies
forward and be the change we want to see in the
world.
Kyra Howell is the founder of Foundations for Giving
and The Howell Law Firm, PLLC. She works with
inspired entrepreneurs to develop their unique
missions for giving and to create private and family
foundations to put wealth to work for individuals, their
families, and society.
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The POWER of A Few Friends
on Facebook, Twitter and LinkedIN
Do you know the power of a few friends? If your a mother, a friend can save your sanity by
watching your child for a little while. If you get ill, a friend will bring you medicine and soup,
like my friend Peggy did for me last time. If you have a death in the family, a friend will sit
with you while you mourn and if you get married, a friend will dance the night away with you
and then drive behind you honking her horn as you leave for your honeymoon.
But what does it mean to be a social media friend?
If you have been paying any attention, you know
that I preach the necessity of building your
network of friends on social media. Whether that
be adding friends on Facebook, connections on
LinkedIn or followers on Twitter the key to
creating success using social media is through
your connections.
I know that a lot of times these are just shallow
relationships; acquaintances that we know online
but have not taken the time to get to know. What
I want to talk about is how you can pick a handful of key friends on social media and make a big
splash!

Your Social Media Safe Circle
Here is a simple way to turbo-boost your reach of
your content with a little help from your friend.
You create, what I call, a Safe Circle simply by
gathering a small group of your colleagues and
friends, who are willing to truly support each
other. I would recommend 5 or 6 people.
Then you just start sharing each others
information using your social media options. If
they have created an event on Facebook or
LinkedIn you click the attending button When
you do that their event is shared with your
personal friends in their news-feed. When you
see them place an update on Facebook you click
the “like” button or comment both of these things
will put that in your news-feed for your other
friends to see.
You re-tweet them on Twitter. And they are doing
the same thing for you. You visit their blog and
share their posts on Twitter and Facebook.

In return they are doing the same thing. If each
of you has an average of 1000 friends on
Facebook then instead of your blog post being in
front of your personal 1000 friends it will now be
in front of the combined 5000 friends (your 4
friends and you).
This is a really easy way to get your name out
using social media. This is one of the things that
I did so I know it works. Start making your list
and make sure they understand that it is
reciprocal.
Are your online strategies getting you massive
visibility, credibility and profitability?
Michele Scism and Decisive Minds partners with
business owners that are tired of being the best-kept
secret on the web. If you are ready to get the word out
about your business and really start making money
online Michele and Decisive Minds are here to help.
For more information go to http://decisiveminds.com

Resistance is Futile!
The phrase “resistance is Futile” comes from the old Star Trek TV series. In it, the Borg,
described in Wikipedia as “a fictional pseudo-race of cybernetic organisms, travel the
universe with the goal of assimilating other races into their live Their success rate is legendary.
It is Futile to Resist Women Shoppers
I maintain that women are the New Borg. We have
the power and the reach to assimilate any and all
products and services and if you do not bend to our
will, we will take our handbags and wallets and
embrace (assimilate) your competitors.
Technology is one reason we are able to do this.
Technology, via social media, has given us a way to
connect with each other across vast distances. It
has enabled us to talk to each other, all day, every
day, about well, anything. But, the reality is much
simpler. Women like to share. We used to meet at
the village well to gossip and chat and share
childcare or marriage advice. We used to have
coffee klatches where we would share baking recipes and more. Today, we have blogs and twitter and
Facebook, and we do the very same things there that we did at the well or in coffee klatches, but
today our power has grown exponentially by virtue of the size of our networks. And today, we also talk
business.
Think of it this way, women shop after
dropping the kids off at soccer practice, or in
front of their computer, after the kids are in
bed. Their weapon is the click of a mouse, their
power is infinite each one of them is connected to
hundreds of others, who are connected to
hundreds of others, and on and on, to infinity.
There is nothing cybernetic about them, but they
control your whole world with their fingertips; your
business success, your product development,
even what kind of car you drive. They watch what
you do, what you say, and how you treat their
friends. And they gather in flocks to talk about
you day after day. To ignore them is futile!
Accepting women as the New Borg is not as hard
or as scary as it sounds. A recent report by One
Up Web, showed that in 2008, 94.1 million blog
readers and 55 million users on Facebook were
creating “earned” content (content not bought like
traditional advertising also sometimes referred to
as user-generated content) and attracting the
major search engines in a big way. One Up Web

noted that is it no longer enough to optimize your
website now you must optimize your online
presence. If search has been assimilated how
can you resist?
It is time to accept that user-generated content
makes the ultimate decision on who you are. And
Google listens! It is time to understand that
women are a masters at user-generated content.
Women from all walks of life; mommy bloggers,
professionals, consultants, cooks, physicians,
and more. These are women who have a lot to
share and could be sharing you and your
business, if you but give them the right
opportunity to do so.
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Customer Engagement: SOP in a Web 2.0 World
This does not mean you should jump on the social
media bandwagon with both feet, eyes closed in
fear, as it careens down the bumpy path of
authenticity and open, honest conversations. It does
not mean thinking link or adding a for women only
link to your services page. It means working with
professionals who can teach you best practices,
work with you to establish measurable ROI (yes,
there is a measurable ROI to social media), and
ultimately, guide you through that learning curve,
relevant to the ways women are gathering online.
Lesson One: You must be willing to talk with your
women customers, not at them. Take the time to
learn how your women customers are using social
media tools. Engage them where they are, not
where you'd like them to be.

Cheap and Free, it's Not
In a February 2009 article for Businessweek Online,
social media expert, BL Ochman debunked six
media myths surrounding social media. Her #1
myth, “social media is cheap, if not free” stands out
as a prime misconception about social media (which
is why it's #1, of course!).
According to BL, the tools of engagement the
YouTubes, the Flickrs, the Nings, the Diggs and their
like offer free versions, indeed. But, to what end,
one must ask? Her answer: “integrating these tools
into a corporate marketing program requires skill,
time, and money.

marketing campaign begins at $50,000 for two to
three months. That's two to three months of work
not a week of throwing up a blog, followed by a
week of showing off your VP of Sales singing
“High Hopes on YouTube”. It's dedicating time
and resources to learning how to approach and
embrace women online. If you accept that it's
futile to resist, that women are now and will
always be a positive focus for your business, you
are on the path to success. Ignore this growing
voice online to your own detriment. They will
discover your lack of attention. And they will tell
Google which will ultimately make you invisible is
time to stop whining about the economy. Think,
instead, about women and marketing and how
they are so comfortable online. Know that women
want to work with you, buy what you sell just on
their terms, not yours. Put yourself in their hands
and watch your profits soar. It is truly futile to
resist a compelling force that can work wonders
for you if you just let it!

In addition to being one of the 100 Women in
Ecommerce for 2012, Yvonne DiVita is President,
Windsor Media Enterprises, Inc. Visit her at
Lipsticking, a blog about Marketing to Women
Online www.lipsticking.com and follow her on twitter:
@lipsticking

The budget for an effective social media

©WE Magazine for Women 2012 www.WEmagazineforwomen.com
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$mall Business

Choosing An Affiliate Program
An affiliate program looks after the affiliate side of the
business tracking who refers the visitor, whether a sale is
made and the commission payable. Good affiliate programs
also provide the ability to deliver marketing materials to the
affiliates, different links for different promotions, sub affiliate
referral tracking and a bit more.
Selecting the right affiliate program for your business
depends on several things including how much control you
want over the program and how you want to deliver
resources to your affiliates to use.
Done For You Solutions - are solutions that are run and
managed by a third party. These solution providers will
manage the referral software and systems, handle the
affiliate signups and affiliate payouts.
The business owner will set up the links to the products and
services pages, provide marketing resources and marketing
guidance to the affiliates.
Organizations like Commission Junction, Share
A Sale, Clixgalore and LinkShare are 'done for
you' solutions. A business owner becomes a
publisher with the affiliate manager and affiliates
sign up with them to promote your product.
When a sale is made it's made through the
businesses shopping cart solution and through
techie magic, the affiliate program is 'told' that a
sale was made, and which affiliate made it.

When a sale is made Clickbank will take the
payment and, after a certain period of time, will
pay the affiliates and the business. Clickbank will
retain a percentage of the sale price as the fee
for providing the service.

At the end of the month (or whatever period), the
affiliate program will pay your affiliates.

Hosted Solutions A hosted affiliate solution, is a
system that is managed and maintained by a
third party provider. When using a hosted
solution, the business will set up their own
affiliate system, provide marketing creatives and
take payments through their own shopping cart.

Generally, these solutions require the business to
maintain a financial balance with the affiliate
manager. This provides a guarantee to the
affiliates that they will receive their payments.
The affiliate manager will charge a fee (either as
a flat fee or a percentage of sale) for the
provision of this service.
A variation on this solution is Clickbank .
Clickbank provides all the affiliate management
functions and the payment processing as well.

Clickbank does not provide the ability for the
business to deliver marketing materials to the
affiliates. A separate system is required to
support the affiliates.

The difference between a hosted solution and a
'done for you' solution is that the business owner
manages their own affiliates directly including the
regular payment of commissions.
Most hosted solutions will charge a monthly fee
for service.

AutoWebBusiness (1SC) is an example of a hosted affiliate program.
Self Hosted / Self Managed with a self
hosted / self managed affiliate program, a
business owner will install and configure
affiliate management software on their own
web server and manage their own service.
With a self hosted solution a business owner
has full control over how the program
operates. With the right solution, a business
can offer varying levels of commission for
different types of affiliates and provide
excellent support to their affiliates.
The drawback, is that the business owner is
responsible for the maintenance of the
software.
Examples of self hosted affiliate
management software include iDevAffiliate
and WP-Affiliate.

Conclusion
There is no one right answer. Each solution
has its benefits and drawbacks which need
to be considered in light of the businesses
requirements.
Whichever affiliate solution, and then
program, is chosen, a business needs to
make sure it 'integrates' with the shopping
cart (or payment processing) solution
In addition to being one of the 100 Women in
Ecommerce for 2012, Charly Leetham is a Online
Business Implementation Expert who helps
businesses harness the Internet as a sales channel.
Charly provides services to solopreneurs and small
business who wish to sell or promote their products
and services online. For more information on creating
an online community, visit
http://askcharlyleetham.com/category/services/affiliate
-management-programs for more information

Your #1 Internet Marketing Super Tool
One of the ways that women in business hurt themselves most is when they fear and loath
Marketing.
This is pretty funny because women are NATURAL
MARKETERS!
We LOVE to share our opinions, our passions, and our
assistance!
In fact, just try shutting us up…
And that is what Marketing is:
1.

Sharing what we care about

2.

Building real relationships

3. Giving free value to the people who need us until
they are ready to invest in themselves.
In fact, the more you make your Marketing about
giving useful information, resources, and the
sincere caring in your hear the easier it will feel,
and the better it will work for you financially.
We are so lucky it is as if the Internet was
designed just for women. We get to sit at home
and form meaningful connections and
relationships with people around the world who
share our values and want to hear our voice
safely, at our own pace, in our own environment
for free or cheap...

creating relationship, offering value, and making
you money?
In my business, it has been my ELECTRONIC
NEWSLETTER.
I love Facebook, my websites, all my social
media tools, etc, but I MAKE MONEY every time
I send out an email.
Even when I am not selling anything.

What's not to like?
The biggest challenge for us women (because
our brains are set up to think globally and see a
all our options all our time) is figuring out where
to put our effort first.
What is the one activity that will give you the
most bang for buck (and your time) in terms of

When I don't send out my newsletter, money
stops coming in.
My newsletter has been my number one tool for
business growth since November 2002. It took
me from earning a hundred dollars a month in my
business to hundreds of thousands of dollars a
year.
It is front and center, my top priority in marketing.

©WE Magazine for Women 2012 www.WEmagazineforwomen.com
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HERE IS WHY YOU WANT AN ELECTRONIC NEWSLETTER:
It gives website visitors something TO DO on
your site besides hire you or leave.
•

It builds relationship, familiarity, and trust
over time.

•

Good content sells you better than selling
does.

•

You develop a clear voice that builds your
BRAND.

•

You discover what your audience wants. It
is EASY to sell what people want…

•

You build up a body of writing that you
can REPURPOSE later.

•

It's a mitzvah, a GOOD DEED. You are
sharing wisdom freely. Whatever topic
you address will be exactly what a reader
out there needed at that moment.

•

You build customer LOYALTY: your
subscribers are likelier to buy from you
than anyone else. They are more likely to
re-buy from you.

•

You can give them SPECIAL GIFTS and
freebies that aren't on your website.

•

When you want a QUICK INFLUX OF
CASH, you have a list of fans. Come up
with a special JUST FOR THEM!

•

It is CHEAPER AND MORE EFFECTIVE
than print ads.

•

It is the most respectful and unobtrusive
(and realistic) way I can think of to stay in
touch with thousands of friends, clients,
prospects, fans, and curious strangers on
a REGULAR BASIS. People want to test
you out before they buy. They may want
to test you out for a lot of years before
they buy!

An ATTRACTIVE, FUN, HELPFUL, GENEROUS,
CONTENT RICH newsletter makes your case for
you.
GROOVY TIPS FOR NEWSLETTER GOLD:
1) Don't send emails to your subscribers from
your home email. Your email account will get
marked as a spammer. Use a professional
service like Constant Contact or aweber.”
2) BRIBE BRIBE BRIBE BRIBE: you exist to
build your list. Record a free audio class, offer a
free report or assessment. ANYTHING that gives
away something someone wants in exchange for
signing up. If people come to your website and
they don't give you their information, it is as
though they were never there.
3) Send out emails FREQUENTLY. It is counterintuitive. You will worry you are bugging people if
you send out more than one a month. But it is
necessary send them out more frequently 紡 t
least twice a month, if not once a week.
Frequency creates a sense of relationship and
keeps you Top Of Mind. After years of sending
one email and month and seeing no growth to my
subscriptions, I switched to weekly emails and
quadrupled my subscriber base in six months.
4) Comply with the law! Only send emails to
people who sign up to receive them, and clearly
post an unsubscribe link for people who change
their minds.
5) Connect your newsletter to you blog to
increase website traffic and your search engine
ranking on Google.
6) Connect your newsletter to Facebook and
Twitter to get even more exposure and
subscribership without doing any more work!

7)Have fun. Make it easy. Sound like yourself.
Talk about what you care about. Keep it short!

In addition to being one of the 100 Who's Who Among Women in Ecommerce for 2012, Morgana Rae is an
internationally acclaimed life coach, author, and professional speaker, and she is regarded to be the world's top
Relationship with Money coach. Morgana's groundbreaking program for attracting wealth has featured her in
Entrepreneur Magazine, United Press International and The Wall Street Journal online. Learn more at The

Money Magnet

Meet the

©WE Magazine for Women 2012 www.WEmagazineforwomen.com
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Meet Charly Leetham, Founder of Ask Charly Leetham a
Web Design and Development Firm (Started in 2007)
Charly Leetham's goal is to assist small business owners realise
the power of the Internet as a channel to market their
organisations in an appropriate and cost-effective manner. She
helps solopreneurs and small businesses map their business
processes and plan their web presence.
Charly has a passion for IT and helping people overcome their
technology challenges. It is this enthusiasm that appeals to her
audiences and makes Charly such an inspirational teacher. She
has more than 20 years experience in the IT industry, ranging from hands-on technical, to high-level
business management. She has installed and configured computing equipment and has managed
business contracts in excess of $26 million dollars.
Introduced to Electronics and Communications
by her father as a child, Charly obtained her
amateur radio license at the age of 12. Charly
continued to indulge her passion for all things
tech and, when computers were introduced in
high school (circa 1983) she participated in all
the programming and computing classes she
could. Charly left school at the age of 16, studied
an Associate Diploma of Electronic Engineering
(part time) and began working full time in an
Electronics Laboratory at the Australian National
University. She completed her studies in 4 years
and during that time was introduced to many
different aspects of the electronics and
communications industry as well as being
introduced to her first Intel based PC and MAC.
Charly often quips that she was part of the IT
Industry before it was known as IT.
After her first child was born in 1996, Charly
dreamed of running her own business to give her
the freedom to be a Mum and indulge her
passion for IT and helping others. It took 15
years to realize that dream, and after walking
away from a failed franchise business Charly
started Ask Charly Leetham, Your Online
Business Implementation Expert

helping people with their web presences and
resolving IT issues. Some of Charly's favorite
techie tools within her business include
Wordpress (as a Content Management System,
not just a blogging platform); Wishlist Member
Plugin to create Membership Sites; Mailchimp
and AWeber as Email Service Providers and
TeamViewer and Log Me In to support her clients
remotely.
As a result of her endeavours over the last four
years, Charly has won the MCEI Women in
Business Marketing Award 2010, been shortlisted
for the Telstra Business Woman of the Year 2011
awards and named as a finalist in Best
Entrepreneur Service Businesses - Up to 100
Employees - Computer Services category in the
8th annual Stevie Awards for Women in
Business.
For more information, visit:
www.AskCharlyLeetham.com

It was really the leaps in technology over that 15
years that allowed Charly to create a business
Note: Charly and her team did the recent re-design of Women in Ecommerce™, parent
company of WE Magazine for Women.

Nan Akasha, CHT is a Mind over Money Coach for
Women in Business & in Transition and the Owner of
Create Your Own Reality Now, RHS Inc. (Started in 2007)
Nan is a Mind over Money Coach for Women who desire to
break FREE from Money bondage and feed their bank account
and their Soul.
A deeply
transformative coach, she goes right to what is
the REAL issue behind lack of growth and low
income by transforming the money story and the
beliefs and actions around it. This experiential
work includes her famous, in-demand
meditations and powerful belief transforming
process. You Master your money mind so you
can see the money and opportunities right in
front of you.
"Freeing entrepreneurs from their Money prison"
and BEcoming a Magnificent Rich Manifester
creates dramatic shifts from struggle, lack and
fear to joy, abundance and knowing.
Overcoming negative beliefs about herself,
money and hard work, as well as the death of a
daughter, several business losses and a divorce
that left her to start over with nothing, nan is a
expert at transforming low and no income

businesses to profitable ones.
Nan's uses her passion to help you break 6/Multi6 Figure, melt away your blocks and fears and
showing you Universal manifesting laws that
support you in your Soul purpose.
Free your mind and the wealth will follow and you
will Spiritually and Financially Evolve.
#1 Bestselling Author of "Already Rich! Secrets to
Master Your Money Mind", Speaker and a joyful
mother of twin girls, Emily and Sierra, Nan plays
full out and shows you how to as well.
Nan's future includes coaching women to break
FREE of money blocks while blooming into their
Soul purpose. Teleclasses and live events in
luxury VIP experiences around the world in
Sacred, beautiful and luxurious places to
increase your wealth vibe and give you
experiences that transform from within. For more
information visit: http://nanakasha.com

Walethia Aquil is an International Author, Speaker, Philanthropist and
Etiquette Coach and the President of Grace and Charm (Started in 1981
and relaunched in 2009)
PURPOSE, PASSION and PERSISTENCE are the core principles by which
Walethia lives.
Walethia Aquil, the CEO of Grace and Charm,
and the creator of the Grace and Charm Success
System. Walethia is a dynamo with a fiery
personality and has been responsible for moving
entrepreneurs from invisible to impeccable.
Proving that, it is possible for anyone to
dramatically change their circumstances.
Walethia's own life reflects the ultimate personal
transformation story, evolving from a terribly shy
and insecure child, embarrassed and selfconscious about her social skills into a successful
CEO, model, award-winning image consultant,
etiquette advisor, media expert, and radio host.
Walethia is actively involved in her community,
her most recent endeavors includes the creation
of My Dreams do Come True, which she serves

as CEO. My Dreams do
Come True is an
emerging non-profit
which donates formal
gowns to high school
seniors wishing to attend
their prom. As a
facilitator for Teenquest,
a pre-employment training program, she helps
prepare teens 9-12 grades with the necessary
skills to successfully enter the workforce.
The future for Grace and Charm is exciting and
promising as a leader in the global market place.
For more information visit
www.GraceandCharm.com.

Ruthi Backenroth of EFT-ACTION LLC (Started in 2009)
Ruthi Backenroth, certified EFT Practitioner, helps business owners and
professionals to get serious relief from chronic back pain.
Ruthi learned about a new technique for achieving lasting pain relief while
searching for a 'Sarno' type of solution for her own lower back pain, which
she had endured for decades. Ruthi's back is perfectly comfortable now. As
an added bonus, Ruthi found herself easily facing work deadlines as well as
family and social interactions with a new-found sense of openness, serenity,
and creativity.
the next possible opportunity.
After using EFT techniques, Ruthi's own
business skills as a grants writer catapulted in
areas of productivity, creativity and time
management. Co-workers commented on her
sense of calm, and the competent presence she
brought to the office.
Ruthi earned her MBA when her youngest child
reached kindergarten age. She graduated with
the honor of Delta Mu Delta, and as the highest
ranked student was asked and declined to speak
at the graduation ceremonies, because of stage
fright. She looks forward to testing her phobia at

Using results oriented mental exercises Ruthi
works by phone or Skype with men and women
who have symptoms of chronic pain, and who
are committed to regaining their active lifestyle.
For more information visit: www.eftaction.com
and www.feelbetterfasterblog.com

Betty Audish is Founder and CEO of Betty Audish Handbags
(Started 2001)

Handbag designer Betty Audish has become known for her
exceptional designs and high-quality craftsmanship, her industry
experience, and passionate love of accessories. The Betty Audish
handbag collection is handcrafted with the finest luxury exotic skins
including python, crocodile, lizard, stingray and eel as well as high-end
leathers. Unique textures, classic designs mixed with a trendy edge, and
attention to detail make the line a standout in the sea of handbags.
With a keen interest in Spanish-textured leathers and textiles designer
Betty Audish has created a uniquely classic collection of handbags
designed in honor of her mother, Ofelia. She was a strong, sophisticated woman and a big supporter
of Betty and her career.
The company continues to evolve and expand
using many new materials, designs, and colors.
The Betty Audish handbag collection can be
found in exclusive boutiques across the United
States and around the world including shops in
Mexico and Dubai. Audish is always excited to
bring on new customers and supports boutique
retailers.

“We promise to offer superior craftsmanship at
the most competitive prices you can find online or
at any upscale department store. I love
everything about handbags, from how they look
to how they feel and how they make a woman
feel when carrying them,” says Betty Audish,
Owner and Chief Designer. For more information,
visit: www.bettyaudish.com

Wendy Y. Bailey is a Master Certified Group Coach, CEC,
C.NLP and the owner of Brilliance In Action Enterprises, Inc.
(Started in June 2002)

Wendy Y. Bailey is the Coach's Coach. Called a "Force of Nature"
and trendsetter in coaching by The Coaching Commons - a premier
industry think-tank and journal - she developed and leads the
certifying process for the Master Certified Group Coach and Certified
Group Coach programs, training coaches to leverage their time, talent
and energy using group coaching and Neuro-Linguistic Programming
(NLP).
Affectionately called WendyY by her clients, business associates and
coaching colleagues, she is a Master Certified Group Coach, Certified
Neuro-Linguistic Programming Practitioner and Certified Experienced
Coach.
A dynamic visionary, WendyY leveraged more
than 25 years of leadership and management
experience and expertise leading hundreds of
teleseminars, live workshops and small/large
group training sessions to create her signature
brand, "Group Coaching Mastery - Master Group
Coaching with an NLP Twist."

marketing and powerful language strategies to
help coaches create highly successful coaching
businesses. Her mission in life is to show
business, life and executive coaches how to
make a bigger impact in the world by sharing
their coaching talents with their most ideal
clients.

In her newest brand, Coach More Clients Build
Your Coaching Business Fast, WendyY
continues to exercise influence, persuasive

For more information visit:
http://coachmoreclients.com or
http://groupcoachingmastery.com

Leesa Barnes is President of Virtual Event Success, a Virtual
Event Training Company (Started in 1999)
Leesa is President of Virtual Event Success Agency and author of
Multiple Streams of Virtual Event Income. Leesa was recently
recognized as “the go to person for virtual event know how by Choice,
the magazine of professional coaching. She connects those who want to
produce profitable virtual events with the people and tools that can help
them do so. To date, she's helped her clients earn hundreds of
thousands of dollars in virtual event revenue. This process has been so
successful for her clients that Leesa is now certify meeting planners,
telesummit organizers and virtual assistants on how to use her step-bystep methodology to set up profitable virtual events for their clients.
Leesa really loves helping people tell their stories using online tools.
Whether it's a podcast, telesummit or webinar, it's those unique stories
that help brands and businesses stand out in a noisy marketplace. Her company is currently working
on an online & mobile app that will help set up virtual events much easier. After spending the past few
years building their revenue around information products, coaching and consulting, Leesa is excited
about this new venture. For More information, visit: www.virtualeventsuccess.com

Melanie Benson Strick is President of Success Connections, a
Business Coaching Company (Started in 2001)
Melanie Benson Strick is known as the Big Idea Catalyst because
she knows first-hand how to take an idea and turn into a thriving sixfigure plus business with her secret weapon -- LEVERAGE. With over
12 years in corporate project management, Melanie works exclusively
with thought leaders and big thinking entrepreneurs who want proven
strategies to monetize their big ideas and catapult their success
without giving up their life.
Melanie is on faculty with StomperNet as their delegation expert, is coauthor of Entrepreneur.com's Start Up Guide to Starting an Information
Marketing Business and has her success tips featured in magazines
such as University of Phoenix Alumni, Woman's Day and the LA Times.
Melanie is a proud lifestyle enthusiast and spends her free time in search of the best spas and
beaches in the world.
Our big idea is to inspire a million entrepreneurs to create a business they love in the next two years. That
means we are focused on getting a copy of our upcoming book, Answering The Call, out to as many
entrepreneurs as possible while guiding them into powerful experiences like The Big Idea Incubator.
For more information visit: www.SuccessConnections.com

Cathy Berger is Founder of Fashion Societe (Started in 2008)
Cathy Berger was determined to open a "Style University" because she
wants fellow fashion-lovers to enjoy their passion while benefiting from
"show me" lessons in how to "wear it better". Fashion Societe helps people
to improve their image by literally showing them industry-proven
techniques, which immediate builds confidence and leads to
professional/social success. While the firm also produces large fashion
shows for non-profits, the company concept is to turn the tri-state area into
a better-looking and more polished place. For more information, visit:
www.fashionsociete.com

Stacy Blackman is the President of Stacy Blackman Consulting, an
Educational Consulting Firm (Started in 2001)
Stacy Blackman Consulting's mission is to help people achieve their most
ambitious personal, academic and professional goals. The company works
with hundreds of applicants every year and helps them gain acceptance into
top business school programs around the globe. She started the company
because she believes in this mission; Stacy loves helping people take big
steps towards their dreams. This is what continues to drive the company
today. “We connect with our clients in many ways - our products and services range
from very intensive, customize consulting packages to downloadable guides available
online.” Stacy's goals for the company include broadening its reach and

finding additional ways to connect with applicants. The internet enables
teaching and mentoring of people who are geographically far away, so she wants to continue to
leverage the web to achieve these goals. For more information, visit www.StacyBlackman.com

Toby Bloomberg is CEO of Bloomberg Marketing/Diva Marketing a
Strategic Marketing Firm with a focus on social media (Started in 1997)
Toby Bloomberg is recognized for her expertise in combining social media
with traditional marketing values (strategy, customer insights, segmentation,
etc.) while maintaining the authenticity of digital conversations. She is
president of strategic social media consultancy Bloomberg Marketing where
she works with clients to develop plans that leverage the social web to build
and nurture customer relationships.
Her blog Diva Marketing was acknowledged by Forbes as one of the 20 Best
Marketing and Social Media Blogs By Women. Celebrating seven years, Diva
Marketing is one of the oldest sustained business blogs.
She is also the author of the first business book,
Social Media Marketing GPS, based on (40)
Twitter interviews with global marketing leaders.
Her newest venture, All The Single Girlfriends, is
an innovative slice of life social content
destination of girlfriend-to-girlfriend talk for
women after the big 4-0 birthday.
Her media credits include profiled in books on
social media: Naked Conversations, Now Is
Gone, Twitterville.

She has been quoted in publications including
INC, BusinessWeek, Wall Street Journal,
Entrepreneur.com, MSNBC and The Street.
Toby is a Yankee from Boston living in the South
with her YouTube Rock star Westie pup Max,
who occasionally finds his way into Diva
Marketing.
For more information, visit:
www.divamarketingblog.com

Holly Buchanan of Buchanan Marketing LLC and Marketing to Women
Online (Started in 2008)
Holly Buchanan is the owner of Buchanan Marketing LLC, a consultancy
specializing in marketing to and selling to women. I write the blog Marketing to
Women Online. She is also the co-author (along with the fabulous Michele
Miller) of The Soccer Mom Myth - Today's Female Consumer: Who She Really
Is, Why She Really Buys. My new book Selling Financial Services to Women
will be out at the end of 2010
Holly's specialty is understanding the differences between men and women
brain differences, communication style differences, how they respond
differently to advertising and sales messaging and make purchasing decisions.
Holly has two missions:
1. Help companies and individuals be more
successful in their efforts to genuinely connect
with and sell to women. Holly helps people
break through stereotypes to truly understand
and portray women in a more realistic and
positive light.
2. Help professional women be more successful
in their efforts to work with and sell to men.
Holly uses all the same research on the

differences between men and women, but focus
on how men's brains work, male communication
style and male decision making processes.
With greater understanding between men and
women comes greater appreciation and more
opportunities for men and women to work
together to create stronger leadership and better
results. That is why she does what she does.
Visit: MarketingtoWomenOnline.typepad.com

Karla Brandau is the CEO of Workplace Power Institute
Karla's passion as CEO of Workplace Power Institute is to make your
organization more productive. She focuses on how you earn the
discretionary effort of employees, how you have difficult conversations
that find solutions to daily challenges, and how you manage time and
technology to achieve your goals.
Karla's programs build managers into leaders, employees into
contributors, and help you as the owner harmonize, not balance your
life. She offers coaching, workshops and retreats customized to solve
your pressing problems.
Karla's strategy for
improving
organizational
productivity includes
a personality indicator, the Human Behavior
Depuzzler, which increases self-understanding
and helps you recognize how to motivate and
influence your employees in individual ways.
Running parallel to the team building and
communication approach to productivity is
thorough instruction in time and stress

management principles. Included is time
management principles infused into your favorite
technology tool.
Call Karla and Workplace Power Institute for real
help, not just theory, as you build an organization
that can compete and triumph in the 21st
Century. Visit:
www.WorkplacePowerInstitute.com for more
information.

Rosana Santos Calambichis is President of BigChef, Manufacturer of
Appetizers, Hors oeuvres and More for the Hospitality and Retail
Industries. (Started in 1999)
Rosana's drive to become a successful entrepreneur began as a young girl. A
Brazilian native raised in the metropolis of Sao Paulo, prior to relocating to South
Florida, she traveled, residing in Cali, Colombia and Angola, Africa. Ultimately,
her understanding of different cultures enhanced her knowledge of international
business and fed her appreciation of world cuisine.
Inspired by her mother's accomplishments as an
award-winning chef and published cookbook
author and her father's successful attitude and
leadership; Rosana decided to combine her
business expertise and food interest with
Calambichis, her partner, restaurant and people
experience; leading to the acquisition of Big Chef
. Since then, the company has diversified and
expanded. The health conscious food factory
known for hors oeuvres for foodservice, online
for consumers nationwide and catering locally,

has successfully added a Private Label
Manufacturing division assisting start-ups launch
new food products.
BigChefonline is the luxury of entertaining minus
the stress of planning a menu, cooking and
cleaning for guests with gourmet delivered and
deliciously affordable. Just Fake it like you Made
them. For more information visit:
www.BigChefOnline.com
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Heidi Caswell is the President of ConnectSimply a Professional Personal
Touch Consultant (Started in 2007)
Heidi Caswell has always loved the internet, technology. She saw people meet
online, become best friends, get married, find business partners, provide services
for each other, learn stuff, buy stuff, sell stuff, create income. No need to babysit a
brick and mortar company, she could work from her laptop, while running the
laundry through the wash.
Annoyed with telemarketers, spam, convoluted
voice mail systems, Heidi was finding better ways
to stay in touch.
Looking online for various ways to create income,
a friend introduced her to a cool service which
helps you build personal touch through greeting
cards. Her insurance agent had just remarked
how client retention rate had gone down since
she no longer had time to sent out birthday
cards, etc. Here was a cool solution. Wanting to
do something different, Heidi realized she wanted
her own website, fell in love with Wordpress. A
solution for many business owners who'd like an
online presence where they control the content,
without waiting for a webmaster to update for
them. ConnectSimply is the first website she
created.

Today Heidi provides services to businesses
and/or individuals who'd like to stay in touch
through a greeting card service. She also sets up
custom Wordpress sites and training, this service
is generally promoted through word of mouth, as
she limits the number of clients she works with at
any given time. Providing Personal Touch in a
High Tech World.
Looking forward to the future, newest project is
BoomerEmpowerment.com. A website where
Heidi provides help and resources to other
babyboomers. It already has a free Wordpress
tutorial site up and running, and she plans to
complete the other sections come first of the
year.
For more information visit: http://connectsimply.com

Stephanie Chandler is an Author and Founder and CEO of Authority
Publishing (Started in 2003)
Stephanie Chandler is the author of several books including Booked Up!
How to Write, Publish, and Promote a Book to Grow Your Business, LEAP!
101 Ways to Grow Your Business, From Entrepreneur to Infopreneur: Make
Money with Books, eBooks and Information Products, and The Author's
Guide to Building an Online Platform: Leveraging the Internet to Sell More
Books. Stephanie is also founder and CEO of AuthorityPublishing.com which
specializes in custom publishing for non-fiction books, and
BusinessInfoGuide.com, a directory of resources for entrepreneurs.
A frequent speaker at business events and on the radio, she has been featured in Entrepreneur
Magazine, BusinessWeek, Inc.com, Wired magazine, and many other media outlets.
Learn more at http://BusinessInfoGuide.com and http://AuthorityPublishing.com
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Claudette Chenevert The Stepmom Coach Founder of
Coaching Steps LLC (Started in 2006)
One of the biggest mistakes step-families make is the illusion
that issues will get resolved on their own and that they don't
need to make a big deal around boundaries, roles and rules.
That's what Claudette Chenevert thought when she first became
an instant mom in 1990. She quickly understood that she
needed to do something different in order to merge her new
family if she aspired to having a lasting relationship.
One
challenge she encountered was finding good
quality help and information on step-families.
That's when Claudette became a Master Certified
Stepfamily Foundation Coach and founded
Coaching Steps LLC. She provides high quality
education and resources to women seeking to
create a cohesive and harmonious family, without
losing their personal identity.
Through workshops, teleseminars and one-on-

one coaching, Claudette transforms the lives of
not only the women in the stepfamily but also of
their partners and the children through her
directive, non-directive approach, listening to
what her clients may not always be aware of and
guiding them to a more wholesome relationship.
Step-families are the families of the 21st
century.
For more information, visit:
www.stepmomcoach.com

Shannon Cherry, APR, MA is President of Be Heard Solutions, a
Marketing and Public Relations Firm (Started in 2002)
Shannon Cherry, Your Creative Relationship Marketing Expert, helps you
do to create a powerful presence online and offline to make more profits
quickly. Her background as a PR and marketing pro, as well as a TV
reporter and anchor, combined with a unique ability to see through the
clutter, gives her the expertise to build your exposure, increasing your
credibility and visibility.
For more than 18 years, she has helped businesses increase their traffic, fill
seats in programs and get more profits. She founded Be Heard Solutions in
2002 to help helped experienced and ambitious entrepreneurs, coaches and
consultants to create and grow the business they desire without
compromising on their sincerity and principles. She proudly walks her talk:
Shannon's business has been debt-free since its inception and she consistently works only 25-27
hours per week to spend more time with her family in the capital of New York.
Her first live experience and workshop is planned for June 2012 in historic Saratoga Springs, NY
where she will share how to grow and market a business without incurring any debt.
For more information visit: http://BeHeardSolutions.com
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Lorraine Cohen, Spiritual Life Coach, Transformational Leader and
Guide, Broadcaster is President of Powerfull Living (Started in 1986)
President of Powerfull Living, Lorraine Cohen is a gifted spiritual coach,
advisor, popular broadcaster and in-demand speaker. A new thought leader in
the areas of entrepreneurship, personal transformation, and spiritual awakening,
she has guided THOUSANDS of conscious women to overcome the limitations
of their mind, to know their value, claim their Divine Power, and live their
purpose in alignment with their spirit.
"Growing yourself as person and having the guts to
face your shadows are critical keys to living a
prosperous, joyfull life as an Awakened, powerfull
woman in this new world consciousness. I know
what it's like to be held back by fears and feelings
of "not good enough"! I am passionate about
helping women like you to shed the past, transform
fear into POWER , and take your place as a shining
Light in the world".

Lorraine's signature programs, “Awakening Your
Courageous Heart” and “Pathways To
Awakening” mini journeys are intuitively guided to
assist you to transform and transcend a painful
past to a powerful present and a joyful future in
partnership with the Divine. Currently as virtual
programs, she envision retreats and
opportunities to connect with groups more
intimately in 2012 and beyond.” For more
information visit: http://www.powerfull-living.biz

Danna Crawford is a Consultant / Speaker and Founder of
PowerSellingMom.com Inc.(started in 1997)
Danna is very passionate about the eBay topic because she know first hand
how it has allowed her to be able to put her family first by working from home
since 1997. She became a certified business consultant trained by eBay with
only 29 in the country in 2007. Blogging came later along with social networking,
learning the power of internet marketing which opened new doors of opportunity.
VirtualOnlineLearning.com was launched in 2009 as an educational site where
Danna shares her knowledge worldwide.
Her goals include: Creating more videos. Doing more public speaking, Reaching
out to nonprofits and completing a book. For more information visit: http://powersellingmom.com

Louise Crooks is The KeystoClarity Coach (Started in 2006)
Louise Crooks is a dynamic and inspiring business coach, radio show host,
speaker, trainer and co-author of “Stepping Stones to Success.” She moves
clients in their first 3 years of business, from the powerful vision of what they
want to achieve, down a clear and focused path to create a prosperous
reality.
Louise coaches conscious business owners in the field of transformation and
healing ~ helping them create a solid business foundation and attract their
ideal clients fast. She brings a spiritual and intuitive quality to her coaching,
which supports the powerful results her clients experience. Louise also
shares the power of social media using Facebook and Online Radio, as well
as online and offline marketing, through her training programs and coaching.
It is her mission to ensure soulopreneurs become VISIBLE, so they can grow
their business, impact more clients, and promote self- growth and healing in the world having FUN
doing it. You can find out more about Louise at keystoclarity.com

Debra J. “Debbie” Cunningham,
Cunningham M.B.A. Of Evergreen Business
Strategies, Inc. (Started in 2005)
Debra J. “Debbie” Cunningham is the President and CEO of Evergreen
Business Strategies located in Williamstown, WV. She is a certified business
coach and consultant providing strategic guidance for business owners who
want to make huge leaps in their business and personal revenue and in their
lifestyles.
Prior to opening her own business, Debbie held senior level positions at three
hospitals moving her way up to Vice President. She managed numerous multimillion dollar projects and was an expert in the development of alliances and
networks.
Today she brings her many years of hands-on
experience in the corporate environment to small
business owners helping them break through the
blocks that hold them back from their dreams
and goals and turns their small businesses into
small empires creating the money and lifestyle so
desperately desired by those she coaches. She
is considered the “Go to guru” for small business
owners who want to get on the fast track
immediately.
Debbie is known for her strategic leadership in
helping create million dollar companies. Her

Hours to 6 Figures intensive one-day platinum
program develops a revenue pyramid that allows
entrepreneurs, solo-preneurs, and small
business owners to create a detailed plan to
generate $100,000 or more in 12 months. And,
her “Get Noticed and Step Into Your Power”
group coaching program shows even the most
modest person how to begin creating powerful
positive promotion about themselves, their
products and services and their businesses the
very next day. For more information, visit:
www.evergreen-business-strategies.com

Baeth Davis is President of The Hand Analyst, Inc. (Started in 2005)
For the past 12 years, Baeth Davis' entire focus has been on one
thing and one thing only: helping you and thousands of entrepreneurs
discover their Life Purposes through a breakthrough, time-proven
scientific system called Hand Analysis. Baeth then helps you MONETIZE
Your Purpose so that you can get PAID FOR YOUR PASSIONS and, as
Gandhi said, BE the change you want to see in the world.
Baeth's unique form of spiritual teaching balances metaphysical
spirituality (defining and understanding Your Purpose as you came here to
live it) with real-world business skills. The owner of a successful 7-figure
business, Baeth has been heard on NPR, Radio Europe and the BBC-5
as well as featured in Women's World, Cosmopolitan, LA Times and many
other publications. She is a frequent television and radio guest. She
currently has two TV projects in pre-production. Her goal with the YourPurpose.com team is to bring
the power of Life Purpose discovery to 1 million people in the next two years. For more information
visit: www.YourPurpose.com
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Faith M. Davis is the President of Enchant ~ designs for the soul
(Started in 2010)

Enchant ~ designs for the soul was birthed out of an ever-existent
yearning for Faith Davis to express her artistic talents and to fulfill her
inner calling to help people transform their lives. Throughout her journey
in life, Faith has floundered from an artist, to a marketing manager, a life
coach, and a freelance writer, only to discover she was not floundering at
all. Every career change Faith made has presented her with a beautiful
combination of the necessary skills she needed to bring her business into
being.
Every piece of art Faith create is intended to uplift the soul. Each piece is
offered as journals, note cards, wall hangings, bookmarks and lots more
to come. Just as she is on a journey and has come to discover herself
and continues to transform herself, Faith uses Enchant to help inspire the
journey in others as well. She offers a free program called Inspire Your Inner Journey, to help people
use her inspirational products to transform their lives.
Faith's vision for the future is to continue to add far more depth in value to her products and their
accompanying program so that a huge impact can be made on the world. For more information, visit:
www.enchantgifts.com

Nicole Dean is President of Groovy Slug, LLC an Online Business &
Marketing Consultant & Coach (Started in 2005)
Nicole Dean is the Mostly-Sane Marketer. (Ask anyone who knows her
and they say that the mostly part is up for debate!) Her passion is helping
Busy Marketers, specifically Info product sellers, to have more PROFIT and
more LIFE!

She's got oodles of experience in Affiliate
Management, Viral Marketing, Affiliate Marketing,
and Marketing with Content. But, she's got a
secret she uses a LOT of shortcuts, including
hiring brilliant helpers who make her look a lot
smarter than she really is. ;)
Nicole juggles a lot of things, but she does it all
without owning a Blackberry or giving out her cell
phone number. The reason she works from home
is to have the freedom when and where she

wishes to work which is how she can “disappear
for weeks at a time while her business continues
to make money.
She enjoys work very much, but lives to spend
time with her much-adored husband, her two silly
children and also her two slightly neurotic
puppies, Luke & Einstein.

For more information visit:
http://www.NicoleontheNet.com
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Elena del Valle Editor and Director of HispanicMPR.com Covering the
Hispanic Market (Started in 2005)
Elena is the director and editor of Hispanic Marketing & Public Relations and
host of the companion website and podcast. A 20 year plus marketing and
public relations veteran, she has worked extensively in health care and with
U.S. and international markets.
Prior to founding her marketing and public relations firm twelve years ago, she
was a key member of the health care team and headed the Hispanic practice at
the largest independent public relations firm in Florida. Before that, she
attended law school nights while she was in charge of domestic and
international Hispanic marketing and public relations for a major private South Florida health care
company.
She is the recipient of the 2004 D. Parke Gibson
Pioneer Award Multicultural Communications
Professional Interest Section of the Public
Relations Society of America (PRSA) and the
1988 Up & Comers Award in Public Relations.
Multilingual and a published author, she is a
graduate of Leadership Florida, Leadership
Miami, Center for Creative Leadership, National
Hispana Leadership Institute, Embassy of Spain
Young Hispanic Americans, Cuban American
National Council, and Harvard John. F. Kennedy
School of Government leadership programs.

entrepreneurs to be well informed and ahead of
the curve by providing insightful editorial
objective information that otherwise often falls
through the cracks. To add opportunities for our
audience, invite more newsmakers and leaders
to share their insights in the podcast, slowly
expand the business topics and support the
continued growth of the newly established
business to business section that allows our
audience to connect directly with each other for
the promotion and expansion of their businesses.
For more information visit:
http://HispanicMPR.com

Elena's Mission is to assist business people and

Marla Dennis President of eCreativebiz (Started in 1996) & Social Media
Savvy (Started in 2008)
Marla Dennis spent 22 years as an Entertainment publicist before segueing into
Social Media and online marketing as a strategist/personal branding expert 3 yrs
ago. She coaches and mentors women entrepreneurs, entertainment
professionals (Writers, Directors, Producers), Dentists, and other lifestyle
business owners for Social Media success. She mentors her clients how to
clearly communicate an authentic personal brand that builds quality online
communities for revenues.
Her progressive coaching company is a perfect
fit for those ready to master and monetize their
personal brand with a Social Media and Online
marketing system.
The basis of her coaching programs comes from
two decades of PR experience in knowing how to
capture public interest, tell a compelling story and
convert them into a loyal audience.
Marla is a trained, educated and experienced
Journalist with a college degree in PR

Journalism. She is an expert writer and
communicator. As a quick study, she knows how
to turn an entrepreneur's expertise and brilliance
into a personal brand that translates to savvy
content resonating with their target market profile
(audience).
She lives in Redondo Beach and is a proud Mom
of a 20 yr old son who is a college sophomore
and an up and coming entrepreneur. For More
information www.eCreativebiz.com.

Jody DeVere is CEO of AskPatty.com, Inc. (Started in 2006)
Jody DeVere is the CEO of AskPatty.com, Inc, a website, blog, and
marketing to women agency providing automotive education to women
consumers, as well as training, ongoing marketing support and education to
automotive retail locations across the US and Canada. As a social media
marketing to women expert, journalist, car care expert, and safety
spokesperson, it has been a primary goal to promote, mentor and support
careers for women in the automotive industry, and she has more than
twenty-five years of achievement as a successful entrepreneur focused on
sales and marketing leadership to assist her in this quest.
She is a champion for women in the automotive industry, and her company
serves as the first point of contact for many women who are seeking the
very best in car sales and service across the United States and Canada.
She speaks at events nationwide quite often, and
has a proven history as an education for
conferences held by American Car Care Centers,
DSP20 Groups, Mercedes Benz Corporate, the
National Automobile Dealer Association
(NADA.org), National Independent Automobile
Dealer Association (NIADA.org), JD Power
Automotive Internet Roundtable, GYNYDA,
NAWBO, Marketing to Women Conference

(M2W.biz), Car Care Council Women's Board,
BlogHer.org, and the Northwood Auto Show and
the Association of Automotive Internet Sales
Professionals.
Jody continues to do speaking engagements on
the automotive industry, social media, marketing
to women, and everything in between. For more
information, visit: www.askpatty.com

Yvonne DiVita is President of Windsor Media Enterprises, Inc.
(Started in 2004) and BlogPaws, LLC (Started in 2009)
Yvonne DiVita is the author of Dick*less Marketing: Smart Marketing to
Women Online, a book about getting those baby boomer icons Dick and
Jane to buy at your website. She is the president and founder of Windsor
Media Enterprises, LLC which specializes in business blog building, social
media strategy and print-on-demand publishing.

Back in March of 2004 Yvonne started her blog,
Lip-sticking, to support brands hoping to
understand how women buy online. Today, that
blog is a focus on women's issues and has a
small group of guest bloggers who write about
success, social media, business, and other topics
women care about. Yvonne also writes a pet
blog, Scratchings and Sniffings, which is part of
the BlogPaws Online Pet Blogger Community (a
community and an offline conference), which

Yvonne Co-Founded in 2009, with two other pet
bloggers, Tom Collins (her husband) and
Caroline Golon of Romeo the Cat.
Going forward, Yvonne's focus will be to continue
to help women in all phases of their lives,
including their love of pets. For more information
visit: www.Wmebooks.com and
www.blogpaws.com
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Sally Falkow is President of Meritus Media (Started in 2000)
Sally Falkow is one of the pioneers of Digital Public Relations and
eCommerce. She made the transition from traditonal PR to online in
2000 and has continued to evolve and research new media avenues. At
Meritus Media she helps companies map their social graph and
understand the online landscape they operate in.
Sally was named PR Trainer of the Year for her groundbreaking classes
and she has trained over 500 company and agency executives to plan
and implement successful social media strategies that align with
business goals and have real ROI. She is also the co-developer of
PRESSfeed, the social media news hub, a tool that facilitates the
integration of social content with a company's corporate website. For
more information visit: http://www.meritusmedia.com

Andrea Feinberg is President of Coaching Insight LLC (Started
in 2001)

Andrea Feinberg is President of Coaching Insight, LLC and drags
business owners from the daily grind & towards their big picture
opportunities where they will find more money, a better run business, a
happier life and the time to enjoy it all. In 23 years of business
ownership she's seen too many business owners struggle because
they've lost sight of the dreams that led them to risk everything when
they chose to be an owner; she's committed to helping them live their
dreams with smart, effective tools.
She is among the pioneers of the coaching profession, having been a
charter member of Coachville, the world's largest coach training
program in the world and a graduate of Coach U, personally trained by
Thomas Leonard, founder of both. She's continually added to her skill set for small business owners
through certifications in Emotional Intelligence, Behavioral Analysis and as a Strategic Leadership
Coach.
Andrea has always been active in her local
business community as the Small Business
Expert on LongIsland.com, president of her local
Chamber of Commerce and maintaining a
leadership role with her local Small Business
Advisory Council. From 2002 - 2006 she coowned and built the largest Long Island-based
training and networking group for professional
coaches, United Coaching Associates.

in many newspapers and online magazines and
blogs, including The New York Times. Recently
her local business newspaper Long Island
Business News, named her winner, '50 Most
Influential Women in Business, 2011'. She's
published 2 books, “The Essential Coaching
Book” and “Time Junkie 101 Ways for Business
Owners to Break the Habit and Get More Free
Time NOW!” For more information visit:
http://morefreetimezone.com

She has been profiled, interviewed and published
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Dale Filhaber is President Dataman Group Direct (Started in
1980)

Dale divides her time between her passions for her family, her
work and community involvement.
Dale notes that it's been rewarding to watch Dataman Group grow
in the past 30 years. They began as a local company selling New
Homeowner lists in Palm Beach County to a well-respected national
company offering a wide variety of direct mail and telemarketing
lists to clients throughout the United States. She is delighted that
her son Scott joined Dataman Group 18 months ago, bringing new
energy into the business and giving her the opportunity to work
closely with him as a colleague.
The company continues to add new products to
the mailing lists and service they provide and
have expanded into electronic marketing, so they
can remain relevant to their customers &
prospects and continue to meet the challenges of
their ever-evolving marketing arena.
Dale also fortunate to have been able to be a
long-time volunteer in the Boca Raton Jewish

Community, having served as president of the
Jewish Community Center, an officer of the
Jewish Federation and a member of the national
Board of Jewish Community Centers Association.
She juggles many community hats, currently
serving as chair of the Jewish Federation's
Marketing Committee, which allows her to put her
marketing experience to good use. For more
information, visit www.datamangroup.com

Kelli Fox is The Astrologer, Inc. (Started in 2005)
Kelli was first drawn to astrology during her childhood in Sydney, Australia.
As early as eight years of age, she began recording birth dates and sun
signs for anyone willing to share. Kelli's formal astrological studies began at
the College of Humanistic Astrology. This led to her professional
accreditation with multiple organizations including: CA NCGR IV (National
Council for Geocosmic Research), PMAFA (Professional Member of the
American Federation of Astrologers), ISAR C.A.P. (International Society for
Astrological Research), and the FAA (Federation of Australian Astrologers).
Kelli views astrology as a universal language
through which the unique elements that make
each of us who we are can be discussed,
understood and developed. For Kelli, astrology is
certainly not just about entertainment, but that
doesn't mean it has to be dry and academic
either. She sees her role as bringing this ancient
science to our modern day life through current
technologies - from web sites to mobile phones
and video screens.

Kelli is a prolific content creator having brought
forth over two million words for
TheAstrologer.com - the equivalent of 20 novels.
In addition she records over 400 astrological
video segments every month, from daily
horoscopes and planetary updates, to annual
forecasts and compatibility reports. For more
information visit: www.TheAstrologer.com
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Stacy Francis, CFP, CDFA™ is President of Francis Financial
(Started in
Stacy walks the walk of financial independence. She went from beginning
her career as the only female working in an investment bank division of 50
men, in which she felt unbelievably disempowered, to being a very successful
Certified Financial Planner, running Francis Financial, Inc., a private practice
founded in 2002 that brings in six figure revenues at a growth rate of 300%
annually. She is proud to say she lives without personal credit card debt, is a
savvy investor and is on her way to a seven figure income within the next few
years.

Francis Financial, Inc. has five professionals plus
Stacy working with clients so you can always talk
to someone about your concerns. And she
believes living a life with priorities in sync with
your personal values is paramount to true
financial independence. Family is the top priority
in Stacy's life; therefore, she has a flexible
schedule that allows her to successfully balance
her three passions: helping others achieve
financial independence, being a devoted wife and
mother, and increasing the charitable services of

Savvy Ladies, the 20,000+ member 501(3)c nonprofit, educational organization she founded.
Savvy Ladies educates and empowers women to
take control of their finances, and achieve more
rich and rewarding lives. Stacy founded the
charity as part of her commitment to giving back
and supports that pledge by donating up to 10%
of Francis Financial, Inc. revenues to Savvy
Ladies and other like-minded charities. For more
information visit: www.francisfinancial.com

Kathleen Gage is President of Street Smarts Marketing (Started in
1994)

Kathleen is recognized as a creative and effective Internet Marketing
Advisor who works with consciously aware speakers, authors, consultants
and solopreneurs who are ready to turn their knowledge into money-making
products and services. She does this by teaching them eProduct
development, Internet marketing, multi media program development, selfpublishing skills, teleseminar development and developing mentoring
courses that they can offer their clients.
Kathleen has owned and operated her business since 1994. She is an
award winning speaker and business owner who has hundreds of books,
eProducts, teleseminars, and interviews to her credit.
Her signature series, Street Smarts Marketing and Promotions, is a favorite of thousands of clients
around the globe. Kathleen's greatest passion is working with those who realize and accept their role
in raising the consciousness of business. For more information visit: www.kathleengage.com and
www.themarketingmindset.com
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Rosalind Gardner is President of Webvista Incorporated (Started
in 1997)

Known as the Queen of Affiliate Marketing, Rosalind Gardner has
had a successful online business since 1997.
As there were no instruction manuals available to teach affiliate
marketers every detail of the trade, Rosalind wrote and self-published
her "Super Affiliate Handbook: How I Made $436,797 Selling Other
People's Stuff Online" in 2003. Now commonly referred to as the 'bible
of affiliate marketing', the book has helped tens of thousands build their
own successful online businesses. Many of her students have gone on
to become multi-millionaires in their own right. In 2009, McGraw-Hill
contracted and published Rosalind's second book, "Make a Fortune
Promoting Other People's Online".
Now, well into her second decade of
netpreneurship, Rosalind continues to coach
aspiring Internet marketers via her blog,
consultation service, and worldwide speaking
events such as Affiliate Summit and ad:Tech.

multi-media online Academy RosalindGardnerAcademy.com. The venue
includes a regularly updated version of her first
book, videos and an active forum of happy
community members. For more information, visit
http://netprofitstoday.com/

Rosalind is currently focusing on teaching at her

Sabrina Gibson is President of SocialMaximizing.com, a Social Media
Strategy Company (Started in 2000)
As she sat in her college apartment at the University of Georgia, Sabrina
Gibson watched the Berlin wall come down. Just eleven years earlier, Sabrina
had touched the wall while living in Germany. Being free and owning a
business means something to her and this experience heightened that for her.
Another event happened that changed Sabrina's life forever, her daughter was
born. It was then Sabrina realized that having a successful business gave her
the freedom to dedicate quality time with her family which she considers
priceless.
Sabrina has worked with small business owners,
start-up companies, and top corporations such as
Anheuser-Busch and Deloitte and Touche. She's
the author of the eBook, From Zero to Million
Dollars Sales. As the owner of Social
Maximizing, a full service, national marketing firm
that specializes in growing sales and profits for
brands. The company provides creative
marketing and strategy planning to help
corporations implement and manage successful

Internet Marketing, Social Media and
Performance Marketing campaigns.
In the next 2 years, Sabrina's company is
focused on educating over 100,000 businesses
on the power of Social Media, Internet Marketing
and Performance Marketing.
For more information, visit:
www.SocialNetworkingAbundance.com

©WE Magazine for Women 2012 www.WEmagazineforwomen.com

35

Christine Guld is President of Geeks on Tour a Traveling Computer
Training Center (Started in 2006)
Chris Guld loves computers and she loves teaching! Chris owned a
computer training center (Computer Savvy) in Ft. Lauderdale, Florida from
1983-96. She was a certified instructor and specialized in database
development with MS Access. Chris was the president of the Int'l Computer
Training Association in 1993.
In 2003 Jim and Chris sold their house and took to the road. In 2004-5 Jim
was a contractor with Coach Connect providing Wi-Fi technical support to RV
parks across the country. Geeks on Tour began in 2006. Chris builds their
website, including the video tutorials. Chris has written articles for Family
Motor Coach Magazine and is the Computer Expert blogger for RV.net Blog. For more information,
visit: www.Geeksontour.tv

Donna Gunter is the Owner and Founder of OnlineBizU.com and
GetMoreClientsOnline.com, Online Marketing Coaching and Consulting
Companies (Started in 1999)

Donna Gunter loves to helps introverted independent service professionals stop
the client chase and create online businesses that drives clients to them, as most
of my clients really hate to market themselves. These strategies include marketing
online in a way that doesn't sacrifice their introverted values (being salesy,
inauthentic, being pushy).
Donna does this because she, too, is an
introverted business owner who hates to market
herself. Living in rural SE Texas has forced
Donna to learn how to appear like an online
extravert (seen all over the Internet) so that she
can effectively market her business outside her
rural location. Donna found others who wanted
to learn these strategies and thus her business
was born.

Future plans include reaching out to more local
business owners in larger metro areas to
demonstrate how they, too, can take these
strategies and turn them into more clients for
their businesses. For more information:
http://www.OnlineBizU.com and
http://www.GetMoreClientsOnline.com

Penny Haynes is the Founder of Encouraging Enterprises, Inc. (Started
in 2004)

Penny Haynes is a Multimedia & Social MediaMarketer. She specializes in
podcasting and blogging, rss feeds and online magazines, audio and video, and
Facebook. She also programs web sites (including customized WordPress
sites), mobile apps, games and software.
Penny believes that to
capture the attention,
emotion and loyalty of your
clients, you must let them
experience your personality and professionally,
which is best done online through multimedia.
Whether it means interaction, instruction or

entertainment, entrepreneurs must engage their
potential clients if they want to maintain raving
fans. If a picture is worth a thousand words, than
audio, video and games are worth a million.
Penny is always creating affordable but cutting
edge marketing tools for entrepreneurs. For more
information, visit: http://PennyHaynes.com

Rebecca Herwick is President and CEO of Global Products, Inc.
(Started in 1983)

In 1983, Rebecca L. Herwick, became partner in a motorcycle
accessory distribution company. She soon decided to establish it as a
manufacturing facility and was instrumentally involved in securing the
Harley-Davidson's license. Rebecca has over 20 years of experience in
the promotional products industry and ten years of distribution
experience outside the United States. She demonstrates exceptional
leadership through the expansion of Global Products international
distribution capabilities through the addition of wholly owned subsidiaries
located in Munich, Germany and Canada.
She is an avid motorcycle enthusiast who bought
her first Harley in college -- a 1976 Sportster.
Since then her passion for Harley-Davidson and
the lifestyle have only grown. Rebecca promotes
the AMA Flat Track Series through sponsorship
of Nichole Cheza. Socially, Rebecca Herwick is a
self-described rebel who is open and enjoys all
people. She is a proud mother of two adult sons,
James Dean and John David. She recently has
enrolled in Harvard University to further her
knowledge of the global marketing strategy.
Global Products was named one of the Top 10
Largest Women-Owned Businesses based on
2005 revenue by St. Louis Business Journal, St.
Louis Top Woman Business Owner in March
2006 by St. Louis Small Business Monthly, and

Employer of the Year for 2005 by the Governor's
Council on Disability.
Being wholly owned and controlled by a woman,
Global Products received WBENC certification in
March 2002. Rebecca joined the St. Louis WPO
in August 2002 and she became a Platinum
WPO member in November 2002. She is a
member of the World Trade Center St. Louis, St.
Peters Chamber of Commerce, the SGIA, PPAI,
ASI, and American Motorcycle Association.
Rebecca has two sons, James Dean and John
David, who she is very proud of and are
preparing to take over the ship when and if she
retires. For more information, visit:
http://www.globalproductsinc.com

Kyra Howell Founder of Foundations for Giving (Started in 2011)
Kyra Howell's passion is inspiring business owners to change the world by
working with them to unleash their own unique giving missions so they can
gain complete, unwavering clarity in their business, make more money, and
pay it forward. Combining her years of joy serving in the non-profit arena and
fourteen years as a licensed attorney, she help successful business owners
develop their own unique mission for giving, create their mission-infused
family and private foundations, develop smart, heart-based impact strategies,
and grow their assets tax-free to ensure their legacy continues on through
generations.
Helping heart-centered entrepreneurs make more
money while making a difference is at the heart of
Foundations for Giving. Kyra's company works
with inspired entrepreneurs to create their own
private foundations, allowing them to grow their
assets tax-free, give their children an opportunity
to learn corporate governance from a values- and

mission-based structure,
and make a positive impact on the world. Kyra is
also happy to have been a co-author of a
collaborative book on estate planning topics
entitled “More Than Money: Leaving a Legacy”
that was released in May 2011. For more
information, visit: www.FoundationsforGiving.com

Mary Clare Hunt is CEO of In Women We Trust.com (Started in
2006)

Mary Clare Hunt is a sales/business development consultant, and
activist for the eco and socially-responsible consumers. She is an expert
in how women influence the market and a big believer in “Purse String
Theory,” what resonates with female consumers will vibrate across the
global economy.
Mary has talked to over 1000 manufacturing marketing departments and
walked as many factories. In 2006 she wrote the visionary book, In
Women We Trust: A Turn to the Softer Side of Business and since then
conducted research on the impact of sustainable product standards while
authoring over 500 blog posts covering the intersection of women's issues and sustainable practices.
She was instrumental in the branding and relaunch of Womego.com (a unified women's
publication site) early in 2011. Since then she
turned the blog, InWomenWeTrust.com into an
all female speaker's bureau with the help of cofounder Marianne Richmond. She hopes to
expand the group to 100 speakers and offer
workshops on green business practices and

personal lifestyle changes.
Mary enjoys working with those inspiring
consumers and businesses to co-create a
sustainable economy. She lives online and grows
a variety of heritage tomatoes with her husband
in Orange County, Ca. For more information visit:
http://www.InWomenWeTrust.com

Kristina Jaramillo is Founder of Get LinkedIn Help (Started in 2010)
LinkedIn marketing expert, Kristina Jaramillo is the Founder of
GetLinkedInHelp.com and creator of the first and only Instant LinkedIn
Marketing Templates that can only be found at
http://www.InstantLinkedInMarketingTemplates.com.
Kristina was recently called a “Social Media Expert” by The New York Times
and her articles can be found in magazines like Website Magazine, Electronic
Retailer Magazine and Home Business Magazine. Her articles are also
published on sites like: RainToday, National Association of Women Business
Owners, SiteProNews and hundreds of others.
As a direct result of her products and services
that include Live on Video Profile Reviews,
LinkedIn Profile Makeovers and Ongoing
LinkedIn Marketing Services, Kristina's clients
are getting found on LinkedIn and expanding
their networks that are filled with prospects,
referral sources and media opportunities..

Kristina plans to launch more services, products,
free reports and free training teleseminars in the
near future that will help small business owners
with their LinkedIn marketing needs. For more
information visit: www.GetLinkedInHelp.com
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Marilyn Jenett is Founder of Feel Free to Prosper (Started in 2003)
Marilyn Jenett is a renowned prosperity mentor with an international
following. She is also an accomplished business woman and owner of a
company, Marilyn Jenett Locations, that served the corporate arena for 20
years. Her achievements were the result of the prosperity principles she
now teaches in her Feel Free to Prosper Program, a simple yet powerful
lesson and mentoring program based on mental and spiritual laws. The
program traditionally creates results within two weeks!

Marilyn founded the Feel Free to Prosper
program to mentor and teach others to become
aligned with Universal laws and accept their right
to prosper. Her students, from around the globe
and from all walks of life, are enjoying
remarkable success applying her lessons and
participating in her private and group sessions,
teleclasses and self-study audio programs.

Prosper: an Entrepreneurial Memoir of
Synchronicity and Guidance,” was written
completely online and attracted over 36,000
views and continuous rave reviews prior to being
published. Her second book, based on her
teachings, is Feel Free to Prosper - Two Weeks
to Unexpected Income With the Simplest
Prosperity Laws Available. For more information
visit: www.feelfreetoprosper.com

Her fascinating business memoir, “Feel Free to

Nancy Juetten is President of Nancy S. Juetten Marketing Inc. Authentic Visibility (Started in 2001)
Nancy "Broadcast Your Brilliance" Juetten is a word wizard, workshop
leader, and Bye-Bye Boring Bio author on a quest to guide mission-driven
experts to spell out their greatness and broadcast their brilliance through
the power of storytelling and publicity. Whether clients seek to attract
clients, speaking gigs, or media attention, they learn to welcome those
results by acting on Nancy's road-tested and proven advice to tell stories all
their own. Best of all, they broadcast their brilliance with confidence,
readiness, and ease so the right people can celebrate, invest, and benefit.
Nancy doesn't just dole out this advice. She
walks her own talk. In 2010, she was interviewed
50+ times by media in her own backyard and
beyond in connection with the debut of her book
Bye-Bye Boring Bio. She was also recognized
among the Top 100 Home-Based Businesses by
Start Up Nation. Today she is well known for

being the go-to person for helping people
transform their boring bios from wallpaper to wow
to attract clients now. Teaching her "Broadcast
Your Brilliance Webinar Series" is her favorite
way to add value for those serious about
prospering in the spotlight. For more information,
visit: www.authenticvisibility.com
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Lorrie Kazan is Founder of ilovemypsychic.com a Spiritual
Counseling and Psychic Reading (Started in 2000)
Lorrie Kazan helps people live the life of their dreams. She gets to look
at a person's past (including past life), present and future, and offer
information through psychic reading/channeling, tarot cards, spiritual
counseling, and classes. She work primarily by phone for people all over
the world. And she's lucky enough to be selected as one of the top
readers for the prestigious Edgar Cayce Institute.
According to Lorrie: There were times in my early life when I intuitively
knew something bad was going to happen, but I didn't know that I could
make decisions that would avoid disaster. Sometimes we can't avoid
things, but many times we're part of the process (albeit unconsciously)
that is setting vibrations in motion, or we're stepping into those vibrations
that could more wisely be avoided.”
Lorrie has been able to be there for so many
people, young girls who thought they were
worthless, women sitting by the phone or feeling
discarded by a mate, people who couldn’t see
possibilities for their own future. She does this

because in part Lorrie wishes she had had this
powerful level of guidance in her life. She asked
God/Universe to use her, and it has. For more
information, visit: www.ilovemypsychic.com &
www.lorriekazan.com

Simone Kelly is President of Own Your Power Communications, Inc.
and The Give 'N Take Network (Started in 2002)
Give 'N Take, provides a platform for women entrepreneurs to offer their
services at no charge or reduced rates to participants. This is done in
exchange for professional services such as: referrals, web design, travel
computer consulting, public relations, interior design, jewelry making,
marketing campaigns, and many more.
Give 'N Take was launched in October 2002 as a monthly networking event
for women in NYC. Due to popularity of the events, Founder, Simone KellyBrown decided to take the concept online as a membership and expand her
event locations to open up the exchanges to an even wider group of women.
“By developing a strong support system such as
Give 'N Take-- I will help grow women
businesses and empower many to turn their
"side hustles" into their full-time careers! says
Simone.
This direct approach to marketing and
networking has proven to be successful, due to
its increase in membership and business
success stories. Give 'N Take, has opened many
doors and continues to be an inspiration. Now,
with chapters in New York, New Jersey, Miami,
D.C., and Atlanta, Give 'N Take is looking forward
to building alliances nationally!

Simone Kelly founded The Give 'N Take Network
under the umbrella of her company Own Your
Power Communications. As the president of
Own Your Power, Simone is always seeking for
new ways to empower others personally and
professional. As the parent company of Give 'N
Take, OYP focuses on providing innovative
coaching, empowering events, and business
resources for entrepreneurs. Her passion to
reach many with her message that we should all
awaken, heal, and transform to OWN OUR
POWER! For more information, visit:
www.ownyourpower.biz and
www.giventakenetwork.org

Jessica Kizorek is Founder and CEO of Badass Business
Women (Started 2010)
Jessica Kizorek is passionate speaker, author and the founder
of Badass Business Women To receive her tips, articles, and
special members-only invitations, go to
BadassBusinessWomen.org and enter your name and
email. Though she primarily works with sassy female
entrepreneurs, she feels strongly that young women should grow
up self-expressed, vocal, and proud of their ambitions. For more
information, visit: http://www.BadassBusinessWomen.org
Donna Kozik is President of Kozik Rocha, Inc. (Started in 2007)
Donna Kozik grew up on a 200-acre dairy farm in northwestern
Pennsylvania and now lives near the freeways and beaches of San
Diego, where she shows coaches, entrepreneurs and others how to
become published authors the "fast and easy way."
In fact, she has set a personal goal of turning 1000 people into published
authors in the next 12 months.
Her system for doing this is live and virtual Write a Book in a Weekend
events, featuring Donna's "pre-formatted " book templates plus a
weekend of live audio and recorded video messages that motivate and
inspire soon-to-authors to complete their books in two days.
For more information, visit: www.WriteWithDonna.com

Lisa Ann Krutzik is President of The Amer I can Wedding Project
LLC (Started in 2009) and Photographic Memories (Started in 2000)
Lisa Ann Krutzik's entire career has prepared her for this journey to
photograph a wedding in every state, tell the stories of the bridal couples,
and share the journey with all those who follow her on line.
As an accomplished wedding photographer, Lisa Ann has been a part of
over 600 weddings in her career and has been honored to receive print
awards from WPPI. She has mentored and taught photographers in
multiple states, enabled photographers to start, build, and enhance their
businesses, and has put together a team of skillful professionals to
administer the AmerIcan Wedding Project with efficiency.
Lisa Ann is a trusted photographer and educator
among brides, photographers, wedding
professionals, and business experts nationwide.
She has learned the hardships and highlights of
being an American entrepreneur. Part of that
journey has been a growing concern and
commitment of buying American and selling
American made products within her business.

Lisa Ann has had four consistent passions in life;
photography, traveling, writing, and teaching.
What better way to bring all four together and
celebrate her 25th year as a professional
photographer than to put them all into one
project: The Amer-I-Can Wedding Project! For
more information visit:
www.theamericanweddingproject.com

Diane MacEachern is Founder & CEO of Big Green Purse (Started
in 2007)

Diane inspires women to use the power of their purse to protect
themselves, their families and their communities. She helps women
overcome obstacles to greener living and shopping by offering links to the
greenest products and services available, reviewing new products,
providing sustainable living tips, and offering guidance for greening the
workplace.
Her popular book Big Green Purse: Use Your Spending Power to Create
a Cleaner, Greener World has been called "the big green bible" for the
hundreds of simple but motivational suggestions it contains. Her website,
blog and free e-newsletter are a constant source of support and
information on actions and information that protect the environment and
human health - at a price anyone can afford. While expanding outreach to
more and more women who want to green their homes, offices and neighborhoods, Diane is also
planning to integrate sustainability into the rebuilding of communities that have been devastated by
fire, floods, hurricanes, and other natural disasters. For more information visit:
http://www.biggreenpurse.com

Beverly Mahone is President of BAMedia (Started in 2006)
Beverly Mahone is a veteran journalist, best-selling author, media
trainer and motivational speaker. She has spent nearly 30 years as a
radio and television journalist, working for both NBC and ABC-TV News.
She is currently the host of a weekly radio and TV talk show in North
Carolina. On her Boomer Beat show, Beverly interviews people “who
are reinventing themselves and making a difference at midlife and
beyond.”
Beverly is also using her media expertise to train boomer small business
owners how to self-promote and market themselves using radio,
television and various forms of social media. Beverly is currently expanding her base beyond North
Carolina and reaching out to boomers nationwide to teach self promotion. A 2012 Boomer Social
Media Summit is in the works. Her motto for boomers: “You have gifts to give to the world. Find your
voice and prosper.” For more information visit: http://beverlymahone.com
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Nancy Marmolejo is the Founder of VIVA VISIBILITY
(Started in 2003)

Nancy Marmolejo simplifies online visibility for service
professionals and entrepreneurs so they can reach more
people, more effectively, in less time. With a specialty in
building highly visible businesses with loyal customer fan bases,
Nancy's expertise has been shared in 3 social media books and
over 100 media spots.

Using her signature Profitable Essence and
Spotlight Usystems, Nancy's clients learn how
stand out in their fields and attract clients,
referrals, media spots, speaking engagements
and much more. Her approach is a blend of
expert strategy, intuitive insights, and high octane
creativity. Nancy has been featured in
SmartMoney, Hispanic Business, Latina
magazine, Univisi TV, KPBS radio, Redbook, The
Fresno Business Journal, The Orange County
Register, Orange Coast magazine, the Arizona

Republic, and many more.
Nancy was twice named one of the Top 50 Most
Influential and Powerful Women in Social Media,
and is the recipient of numerous business
achievement awards. Known for her creative and
spirited style, Nancy is all over the web as an
avid social networker and trend watcher. She
lives in Southern California with her family and a
very large orange cat. For more information, visit:
http://VivaVisibilityBlog.com

Allison Maslan is the CEO of Blast Off Life and Business Mentoring
(Started in 1996)

Allison Maslan is the CEO of Allison Maslan International. She was recently
named “One of the Top Women Entrepreneurs Who Inspire” by Self Made
Magazine. A born entrepreneur and No. 1 Best Selling Author of the
book, Blast Off! The Surefire Success Plan to Launch Your Dreams Into
Reality, Allison has built nine successful companies from the ground up
starting out as a single mom on her own. As president of Blast Off Business
and Life Mentoring, she has helped thousands of people transform their lives
while launching countless into thriving dream businesses of their own.
As a world-renowned homeopath for the past 16
years, Allison's work embodies a partnership of
holistic balance, a zest for success, and the most
innovative business strategies you will find
anywhere. Her programs such as The Pinnacle
Mastermind www.ThePinnacleProgram.com
attract entrepreneurs from around the globe.
Allison has been an expert guest on ABC, CBS,
NBC and Fox Stations across the US. She was
also recently nominated for San Diego Magazine
Woman of the Year.

Years ago Allison had a powerful wake up call
that catapulted her into walking away from a
successful business and her marriage to create a
destiny she could feel passionate about. Since
then she has built 8 more companies she has
had a blast with. Allison's calling is to guide
others live a successful life in alignment with their
passions and dreams. For more information, visit:
www.MyBlastOff.com
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Shari McConahay is President of Evolving Creative, LLC
Shari has developed such a love for all things internet. She has a passion for
social media loves seeing the future of technology and the internet unfold in
front of the worlds' eyes daily.
Being online is a part of Shari and she feels that she has been part of the
internet, even if in a very small way. In 1994 Shari started transforming her
family's brick and mortar costume business into an e-commerce company that
eventually became a multi million dollar costume business. The business
maintained its "mom & pop" status in a sea of corporate giants for many years,
even in a struggling economy and withstood many challenges.
And now (as the name indicates) her new
venture is evolving, turning the past into the
future once again. Evolving Creative, LLC is our
new e-commerce company and the new home of
AnniesCostumes.com, SantaSuits.com and
StageandTheaterMakeup.com. Together with her
husband, Myke, Shari is changing their business
model and carving a new niche; since they no
longer warehouse anything, their products are all
drop shipped and they are concentrating on

unique and deluxe costumes that cannot be
found on every corner.
Their company may be new, but the future is
bright for their new business model and they
hope to continue the legacy of their family
business. For more information visit:
www.AnniesCostumes.com
www.SantaSuits.com and
www.StageAndTheaterMakeup.com

Sheri McConnell is the Founder of Smart Women's Institute of
Entrepreneurial Learning (Started in 2001)
Sheri McConnell is a bestselling author, inspirational speaker, mother of
four, and the CEO of the Smart Women's Institute a global company with over
50,000 women subscribers and members. The Smart Women's
Institute™ focuses on empowering women to be healthy, wealthy, and smart!
Sheri has built and sold multiple networks (associations and institutes) over the
last decade and is known as one of the leaders on and off the Internet today
when it comes to creating equitable membership-based businesses. Sheri has
also consulted with hundreds of newly created networks across the Internet and considers herself
lucky to have helped birthed so many powerful and successful brands over the last decade.
Sheri speaks to worldwide audiences inspiring them with her story of survival and triumph. She was
the only child of a mentally ill and often homeless mother and left at age 17 to work her way through
two college degrees and eventually building a multiple seven figure business while raising four
children. She is also the author of the Smart Women Book Series including Smart Women Create
Membership-Based Businesses, The Smart Women's Book of Powerful Quotations, and Smart
Women Know Their Why. For more information visit: http://www.smartwomeninstitute.com
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Fay McLean is the Aussie Business Coach (Started in 2009)
Fay McLean has been an entrepreneur since she was in her early twenties,
founding several successful enterprises and currently shares her business
and marketing savvy through coaching and consulting with clients around the
world. Having built her own net worth into multiple millions, Fay specializes in
helping others build a profitable home based business that provides them with
freedom, flexibility and financial abundance.
Her systems are easy to implement and get quick results for small businesses
as well as established solopreneurs. The Aussie Business Coach will continue
into the future to be the Go to place to discover how to use attraction
marketing principles to market and build a successful mlm, network marketing
or small business. For more information, visit: http://www.TheAussieBusinessCoach.com

Marie Myers is the Creator of Marie Bruns Jewelry (Started in
2002)

In 2009 Marie took a sabbatical from her full-time VP of Finance
and Controller/CFO to go back to school for her Masters Degree in
Business. As a class assignment, she wrote a business plan to
revive her jewelry line with a new business model to reflect the
changed state of the economy and a new appreciation for what
customers want in 2012. The Marie Bruns jewelry line was born.
Composed of high quality pieces at affordable prices, the collection
revolves around pieces that can be layered and easily mixed and
matched to offer more style options. Determined to succeed with
this concept, Marie coined the idea of creating a “jewelry
wardrobe”. In the past women focused on one or two statement pieces, now they look to buy a
variety of up to date items that will make their current wardrobe more stylish incorporating new trends
through jewelry.
Marie creates pieces for women like herself:
multi-taskers with their own career, interests, and
family. These are women of substance who take
pride in the way they look. Strong, successful
women, that have it all including Tina Fey, Nicole
Kidman, and Jennifer Lopez, personify the
“Marie Bruns Woman”.

In 2011 Marie decided she wanted to give back to
those in need through her designing. She
created the Marie Bruns Breast Cancer
Collection of four pieces from $25-295. 50% of
all proceeds from this collection go to The Breast
Center at Willowbrook Hospital
www.methodisthealth.com.

Excited about her variety of stones and use of
color in her designs Marie says, “Personally I
love color. I love the look of large gemstones.
Aquamarine, Peruvian Amazonite, and Turquoise
are a few of my favorites. And pearls…. I can
never let go of pearls. I adore the deep dark
hues of the Black Tahitians to the lustrous
creamy colors of the South Sea Pearls from
Australia.”

Marie crafts unique pieces from classic to funky
that reflect her extensive travels and fashion
sensibilities. Complete with "walk-off-the-runway"
to Bohemian styles, the Marie Bruns Collection
will add glamour and excitement to any
wardrobe. For more information visit:
www.mariebruns.com
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Stephanie Mulac of Infinite Evolution Center (Started in 2005)
Stephanie Mulac, founder of the Infinite Evolution Center (IEC), has
coached 1000s to attaining a life of financial freedom and living the
lifestyle of their dreams. A huge proponent of leading by example,
Stephanie and her family have embraced their own financially free
lifestyle as they’ve traveled full-time by motorhome across the U.S. since
2008, with husband Greg and “pint sized” daughters Marina and Morgan
– all successful online entrepreneurs in their own right.
As an Intuitive Life Coach, author and noted
For the past 20 years,
speaker, her unique style of entrepreneurial
Stephanie has been
mentoring combined with a metaphysical
recognized worldwide as a leading expert in the
orientation, supports the IEC philosophy that
technology, marketing and personal growth arenas.
“Prosperity Is Multidimensional.” Her proven
And for the past six years, she has been
approach to developing an equitable balance
responsible for annually assembling over 900
between mind, body and spirit while pursuing
personal growth experts that come together online
financial abundance utilizes her renowned
each January for the single largest selfMilestone Mapping technique – a process by which
improvement gathering of its kind in the industry.
clients routinely experience proportionately high
For more information, visit:
success rates when other methods have previously
http://www.infiniteevolutioncenter.com
proven elusive.

Andrea R. Nierenberg is President of Nierenberg Consulting Group (Started in 1993)
Andrea R. Nierenberg, author, consultant and business speaker is the force
behind The Nierenberg Group. Called a Networking success story by The Wall
Street Journal, Andrea Nierenberg is founder and president of The Nierenberg
Group, a sales and marketing consulting firm which focuses on teaching the
soft skills that impact the bottom line and create more business both new and
retained.
Speaking, Selling, Networking Presentation and Communication Skills are the
top offerings. A leader in sales and marketing, Andrea is an in-demand
business expert both at home and abroad. She is a master at helping
individuals, associations and companies build their reputation, reach their
potential and success by improving relationships. Her company partners with an array of the world's
leading businesses in professional services, advertising, financial services and healthcare.
Andrea is the author of four business books, 11 of
which have become essential reading for
businesses worldwide. Her first, Nonstop
Networking: How To Improve Your Life, Luck and
Career, is used by companies as a business
development textbook and is a top seller at
Amazon.com. Her second book, Million Dollar
Networking: The Sure Way to Find, Grow and Keep
Your Business, has become a textbook for her
corporate training clients and has received
worldwide media coverage including Smart Money
Magazine, The Toronto Sun and BBC Radio
(London).

Andrea's third book, Savvy Networking: 118 Fast &
Effective Tips for Business Success, is a critical tool
for professionals looking for simple ways to boost
their business.
Her fourth book “Networking for College Students
and Recent Graduates” was published October
2010 and is now in college bookstores across the
country. Andrea works across many geographic and
cultural settings with internationally known
companies and global conferences. Her work has
taken her to more than 45 countries throughout
Asia, Europe,India,Africa and the Middle East. For
more information, visit: www.nierenberggroup.com

Cindy O'Connor is President of Magnetic Bracelets Etc. (Started
in 2004)

Cindy O'Connor has been making jewelry all of her life. She grew up
learning about jewelry making. She enjoys making One of a Kind
Designs and specializes in Custom sizing and helping the customer
Design their own Magnetic Therapy Jewelry. Magnets have been
shown to promote faster healing by stimulating your own body to heal
itself. It is non-invasive and Holistic, it does not involve needles, pins,
drugs or surgery.
Cindy is always looking for new beads and creating new designs to
keep my customers happy and as pain free as possible. For more
information, visit: http://www.magneticbraceletsetc.com

Eva Gregory of Leading Edge Coaching & Training, LLC (Started
in 1998)

Known as America's Divine Guidance Coach™, Eva is a master
coach, conscious channel, and author of several books and
programs including The Feel Good Guide to Prosperity and
Guidance On Demand: Where Spirituality and Practicality
Merge™. Her passion is teaching spiritually-focused entrepreneurs
how to tap into their own Divine Guidance and use that Guidance,
along with her Enlightened Marketing and Soulful Selling Systems
to build healthy, six-figure businesses from a place of purpose,
passion and prosperity.
Regularly featured on radio and in the media,
Eva is a recognized authority on the Law of
Attraction and has instructed thousands on how
to create a life deliberately using the Law of
Attraction. As host of her own radio shows, she
has interviewed some of the most influential
thought leaders today. She has had the honor of
sharing the virtual stage as a featured speaker
with Mark Victor Hansen, Cynthia Kersey, John
Assaraf, and Janet Attwood among others.

In 2001, Eva co-produced the award-winning San
Francisco Bay Area Coaching Conference and
was named International Coach of the Year in
2006. Her newest book, Life Lessons for
Mastering the Law of Attraction: 7 Essential
Ingredients for Living a Prosperous Life, coauthored with Jack Canfield can be found in
bookstores everywhere. For more information
visit www.YourGuidanceOnDemand.com
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Debbie O'Connor of Motivating Mum UK Offering Support and Advice for Women in
Business (Started 2010)
Motivating Mum was set up in 2010 to provide support and advice to
mums who are either working from home or thinking of setting up
businesses. The business started in early 2010, by providing child-friendly
networking events (lunches and workshops) in Wimbledon, but it has now
expanded. We currently have events running in six franchise areas, with
another few in the pipeline for later this year. We also provide:
- Affordable business mentoring
- A forum populated by experienced mumpreneurs across many disciplines,
where you can get your business questions answered
- newsletter, blog, articles and features
Motivating Mum provides itself on providing low
key informal friendly networking. Kids are
accepted and allowance is made for them. We
are mums and we know what it is like to launch a
business with toddlers in the house.
Goals for the company include - expanding the

franchisee network nationwide
Setting up a 'social media internship', where
mums can learn social media with Motivating
Mum without paying for the training. Expanding
the mentoring and consulting arm to provide
support and advice wherever it is needed. For
more information, visit: http://www.mot.com

Kelly O'Neil is President of Kelly O'Neil International a Spiritually-Based
Performance Coach + Business Strategy and Brand Marketing Consultant
= CoachSultant (Started in 2001)
Kelly provides coaching, training and consulting programs to conscious
entrepreneurs and female-owned small business owners who want to fulfill their
life's purpose, inspire global transformation, and manifest greater wealth. She's
a certified Coach. She's a Consultant. She's a CoachSultant who is committed to
helping you achieve your wildest dreams (and create new, bigger ones!). Kelly
O'Neil is a branding and strategy expert with an impressive corporate
background and extensive coaching education, giving her both the experience
and training to help you fulfill your life's purpose, inspire global transformation
and manifest greater wealth.
Kelly has successfully launched four of her own
companies and dozens of her own brands,
including Bow Wow Bootcamp Marketing to
Millionaires The Impact Model and The Ignite!
Business Coaching Program She has been
consistently recognized by industry leaders and
numerous awards programs. In addition, Kelly
has published “Visionary Women Inspiring the
World: 12 Paths to Personal Power” and
Celebrity Press-published “Ignite Your Business
Transform Your World.” Kelly is currently working
on her next book.

Kelly is committed to teaching aspiring female
leaders how to align their energy, embrace the
transformational leader inside of them, develop a
powerful brand platform and build a prosperous
conscious business that serves the world and
themselves. This is a journey she's only just begun
in 2011, but she's made it her mission is to become
the leading global coaching and training company
for women leaders by providing programs that unite
1 million women to find their true voice, share it
unabashedly and positively impact both their
bottom line and their world. www.Kellyoneil.com

Maritza Parra is President of Yuyi Communications LLC (Started in
2007)

Maritza Parra trains and coaches entrepreneurs to use the principles of
self-empowerment, combined with easy and powerful tools of the Internet,
to create financial freedom and abundance. She has successfully turned her
passions into money, first with her Dancing Andalusian Horse Show, then
soap, bath and beauty products based on her Grandmother's handed-down
recipes.
After being featured on Oprah & Friends: The Soul Series, Maritza
became an expert at creating online products quickly via TeleSeminars,
eBooks, Video and other Easy Product Creation Strategies.
Known as the Product Creation Queen, Maritza now teaches her students how to create products
from their gifts, knowledge and talents. Her favorite thing to do is to show other women how to build a
PJs Empire and create the life they want!
Maritza Parra and her husband, Jeff Herring, love to educate and inspire others to be as
unemployable and ecstatically happy as they are. For more information, visit: www.MaritzaParra.com

Michele Pariza Wacek aka “Michele PW” and founder of Michele
PW (Started in 2004)
Considered one of the hottest direct response copywriters and marketing
consultants in the industry today, Michele PW (Michele Pariza Wacek) Your
$Ka-Ching!$ Marketing Strategist, has a reputation for crafting copy and
creating online and offline marketing campaigns that get results. Michele
started writing professionally in 1992, working at agencies and on staff as
a marketing/communication/writing specialist. In 1998 she started her
business as a freelance copywriter.
But she quickly realized her vision was bigger than serving her clients as a
one-woman-shop. In 2004, she began the transformation to building a
copywriting company.
Two years later, her vision has turned into reality.
Michele PW/Creative Concepts and Copywriting
LLC is the premiere direct response copywriting
and marketing company today, catering to
entrepreneurs and small business owners
internationally, including the Who's Who of
Internet Marketing.

visibility -- her goal is to help one million
entrepreneurs and small business owners get the
word out about their business so not only are
they successful, but all their clients and
customers who need their products and services
can find them and get the transformations and
solutions they're looking for. Everyone wins! For
more information, visit: www.MichelePW.com

Now she's working on expanding her reach and
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Linda Pereira is the Senior Partner and CEO of the L&I Communications
Group.
In addition to her long and respected career as one of the most influential
voices in the Meeting Industry, she is also Executive Director of CPL Events.
In 2001, inspired by Heidi Richards and by Women in Ecommerce™
(WECAI), Linda realized that her expertise in the meetings industry and in
the conference sector could be used to create the almost perfect online
registration, information management and payment systems.
Today her company owns and leases to third parties a system that not only
allows her customers all over the world to customize it and brand it for
themselves, but also allows her to provide 24/7 support services from the
comfort of her office in Lisbon. The systems allow for registration and
information management for conferences held around the world be it in China, Russia or the USA.
And because of the in-depth knowledge of the industry she is way ahead of the market and
continually surprising her clients.
Linda runs meetings from 10 to 50 thousand
delegates and has her own in-house IT
engineering team. In order to stay ahead of the
market trends, she travels continually and is
respected internationally as a speaker, writer and
as an educator, she is continually being invited to
speak to professionals in the Business Travel
Sector and has lectured in countries such as
Italy, Spain, Russia, Egypt, Cape Verde, United
Kingdom, Dubai, Spain, Poland, Germany and
The Netherlands to name just a few. She is also
the only female ever to be invited by the Kingdom
of Saudi Arabia to speak at a local event.
Her company has been involved in the major
events which marked the last 30 years from
EXPO ’98, EURO 2004, three EU Presidencies
among others, and played an active role in many
major events and bids for world events. Her team
is recognized for their efficiency and
professionalism and thinking outside the box.
She is passionate about associations and sits on
a variety of association boards herself. Linda is

also a consultant to a variety of international
tourism boards and associations. In 2008 she
was considered one of Portugal’s five most
influential people in the industry and received the
annual education award from USA-based IAHMP.
In 2009 she received the medal of honor for
positive entrepreneurship from the Mayor of
Cascais for her commitment to promoting culture
and heritage and for CSR initiatives. She is
currently the European Ambassador for the
Venetian Group and for the City of
Johannesburg.
Linda is passionate about the environment and
about helping women in emerging economies
reach their full potential and continually
voluntarily trains and educates and empowers
women to use the internet as a form of selfsustaining their professional skills. She has
worked with women’s business associations by
educating them in internet possibilities in African
and Arab countries for the last five years.
For more information visit: www.CPLEvents.pt
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Lisa Marie Platske is President of Upside Thinking, Inc., Leadership Training, Speaking and
Coaching (Started in 2005)
Lisa Marie Platske, President of Upside Thinking, Inc. is an award-winning
leadership and connection expert and dynamic inspirational speaker/trainer
known for her contagious high energy. In addition to conducting seminars
throughout the United States, she works one-on-one with coaching clients
teaching them her Gateway to Greatness: Million-Dollar Upside Make-Over 7step leadership process.
Lisa Marie's clients have doubled their bottom line and found up to 3 additional
hours in their day. She is the author of Designing Your Destiny: Achieving
Personal and Professional Success through Upside Thinking which has been
hailed as "life-changing" by clients and colleagues alike. Lisa Marie is also the
founder of the Dare2Share Experience events (www.DaretoShareEvent.com) and the Leadership
Success Summit . Her newest book Connection: The New Currency was released August 2011. For
more information visit: www.UpsideThinking.com

Ana Poirier of Yoga Body Nutrition (Started in 2003 as Devana Wellness)
Ana Poirier, co-author of “Turning Points” and holistic health expert, is a
former dancer who founded Yoga Body Nutrition in response to her own
spiritual and health awakening. After training at New York City's Institute for
Integrative Nutrition, Ana moved to California to study with some of the world's
top yoga teachers.
Yoga Body Nutrition is dedicated to empowering busy, creative women to move
from stressed, depressed and overwhelmed to living an energized, calm and
empowered life in a healthy body they love! Ana has partnered with one of the
world's top eco-luxury spas, writes for the national online publication
Examiner.com, and works with clients from all over the world.
Through her virtual programs and retreats Ana looks to take her message out
on an even larger scale, inspiring women everywhere to take amazing care of
their themselves in order to create the joy, health, and abundance they desire, while transforming
global consciousness and environmental awareness. For more information, visit:
http://yogabodynutrition.com

Rev. Anne Presuel of Divinely Business Enterprises (Started in 2001)
Rev. Anne Presuel coaches spiritual entrepreneurs (healers, coaches,
intuitives) to build 6-figure businesses while tuning into their own Divine 6th
sense. (She is frequently called the Healer's Business Coach.)
Anne passionately believes that Divine Entrepreneurs have incredible gifts to
bring to the world, and that it is essential that the world receives these gifts.
And she believes that the only way for these gifted healers and coaches to
stay in business and have the reach that they want in the world and the
abundance they deserve is to learn how to build a solid business. And it is
through this that they can change the world around them!For more
information, visit: http://DivinelyIntuitiveBusiness.com

Morgana Rae is President of Charmed Life Coaching (Started in
2001)

MORGANA RAE is an internationally acclaimed life coach, author, and
professional speaker; and she is regarded to be the world's top
relationship with money coach. Morgana's groundbreaking program for
creating a radically new relationship with money--as if money were a
person worthy of your love, someone who admires you and wants to
stay with you--has featured her in Personal Excellence Magazine,
Entrepreneur Magazine, United Press International and The Wall Street
Journal online.
Morgana wrote the "Life Magic" column for a
national women's magazine, and she's been a
featured expert alongside Deepak Chopra,
Marianne Williamson, John Gray, John Assaraf
and T Harv Eker. Morgana's "Financial Alchemy"
and "Money Goddess" books, CDs, magazine
articles, and classes have impacted the lives of

hundreds of thousands of people worldwide.
Morgana writes, speaks, and coaches from a
desire to empower idealistic entrepreneurs,
coaches, authors and artists to have a big impact
in the world... and to heal the rift between heart,
spirit, and money. For more information, visit:
www.AbundanceAndProsperity.com

Giselle Rufer is President and CEO of Delance.com The Watch
Designer (Started in 1996)
In May of 1996, equipped with degrees in engineering and art
education along with ten years of experience in the watch industry,
Giselle Rufer launched this Delance watch.
Gradually, Giselle Rufer has made a mark on the watch industry utilizing
connections, friends, family and other aides-de-camp to expand her
vision from her home base in Macolin, Switzerland to the rest of the
world.
The exceptional proviso of Delance is that it is owned and operated
solely by women, including the artisans, the watchmakers. For Giselle
Rufer, there was no other way to execute her idea of creating a universal
symbol of femininity than by contracting women.
Giselle Rufer draws on her experience to tell
others that they too can have a goal and the
determination to achieve it. Her creation of the
Delance watch brand serves as a model of
creativity, courage and excellence for all
entrepreneurs, women and men alike.
As a featured speaker at many conferences,
Giselle Rufer has shared her knowledge with all
those who dream of creating their own business.

The driving force in Giselle Rufer's life is to be in
harmony with herself, to do what she loves doing,
for those whom she loves. She is a creative,
receptive and open person who loves to use her
energy and enthusiasm to impart her working
philosophy to others. For more information, visit:
www.Delance.com
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Kerri Salls is President of Breakthrough Enterprise LLC (Started in 1999)
MBA Strategist Kerri Salls is an acclaimed presenter widely considered one of
the premier leaders on goal achievement, who motivates and trains audiences
around the globe to achieve their goals.
Kerri started her career in the Peace Corps in West Africa, and spent a decade
accumulating multi-million dollar corporate achievements before launching her first
business in 1988.
Kerri is adamant about changing the statistic where 95% of all businesses fail and
close within 5 years. Her goal is to help one million entrepreneurs break through
that wall.
Kerri's unique holistic approach helps
entrepreneurs establish a strong foundation,
catapult their business to the next level and
achieve breakthrough results. Partnering with the
CEO as their most trusted advisor, she helps
hyper-growth companies prepare for and achieve
their optimum exit strategy whether it's to scale
or sell the business.

Owners, ready to transform their expertise into
massive results, gravitate to Kerri to solidify their
mindset, skill set and sound business knowledge
through her unparalleled 4 step program (Plan,
Systematize, Leverage, Achieve). For more
information, visit:
http://goalachievementexpert.com

Kate Sanner is President of Vivacity®, LLC (Started in 2005)
Through Vivacity's coaching programs and information products that provide
mindset and “how to” guidance, Kate Sanner teaches women to confidently
take their dreams and ideas out into the world and into the marketplace in their
own unique voice by creating a business, book, product or service or by
accelerating the growth of an existing one thereby helping them achieve
financial and personal success and make a difference in the world.
I
n 2012, Kate will be publishing a book entitled
“Here's to the Women: Stories of Great Women
Past and Present Who Inspire, Motivate and
Encourage Us to Live Our Greatness 2012” and
plans to create several information products from
this brand. Kate will also be expanding her audio

work through her internet radio show and station
and branching out into video, which includes a
dream of developing a TV show that inspires and
motivates women to achieve their dreams. For
more information, visit: http://VivacityNow.com
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Lisa Sasevich is known as “The Queen of Sales Conversion” (Started in
2008)
Recently honored as one of America’s Top Women Mentoring Leaders by
WoW Magazine and recipient of the coveted eWomen Network Foundation
Champion award for her generous fundraising, Lisa Sasevich, "The Queen
of Sales Conversion," teaches experts who are making a difference how to
get their message out and enjoy massive results, without being “sales-y.”
Recognized sales expert by Success Magazine, Lisa delivers high-impact
sales-closing strategies for turbo-charging entrepreneurs and small
business owners to great profits.
According to best selling author Brian Tracy “Lisa Sasevich is one of the
greatest discoveries in America today!”
Robert Allen, author of multiple New York Times
Bestsellers says “She added a zero to my
income today just by watching her. Lisa
Sasevich. Watch that name and whatever you
do, be part of what she’s doing. You’re going to
love it.”
After 25 years of winning Top Sales Awards and
training senior executives at companies like
Pfizer and Hewlett-Packard, she left corporate
America and put her skills to the test as an

entrepreneur.
And in just a few short years, Lisa created a
multi-million dollar home-based business with two
toddlers in tow. Lisa really is the undisputed
expert on how to make BIG money doing what
you love!
For more information, visit:
www.lisasasevich.com

Katrina Sawa is President of K. Sawa Marketing International Inc. (Started in 2002)
Katrina's coaching philosophy is all about having you “get stuff done.”
She's a very blunt, tell-it-like-it-is type of coach who will show you EXACTLY
how to start, grow and market your business the right way from the start (or
back up and fix what's missing in your business if you're already in
business).
Katrina has gained a wide and deep set of knowledge about all kinds of
marketing and business-building strategies in her 20+ years of experience
working with small business owners. She coaches entrepreneurs on
anything from social media, online marketing, advertising, publicity, graphic
and web design, copywriting and marketing messages, follow up and
relationship building to speaking and selling from the stage, developing
information products and services such as ebooks, audios, teleseries,
home study programs, high end coaching programs, memberships,
masterminds, live events and more. It's all about leveraging your expertise
into a turnkey business.
Katrina also likes to help you define your BIG
Vision first then develop and design your
business around that vision AND the type of
lifestyle you want to live. She does this with oneon-one coaching, virtual entrepreneurial training
programs, live events, do-it-yourself products and
annual mastermind programs; there's something
to fit every budget.

Katrina believes it's possible to make money at
doing almost anything your heart desires, you
just may need a little coaching to get what that is
out of you and to show you HOW to make that
dream become a PROFITABLE reality. That's
what SHE LOVES to do! For more information,
visit: www.JumpstartYourMarketing.com

Michele Scism is President of Decisive Minds, LLC a Business &
Social Media Strategist (Started in 2010)
Michele Scism is a leading authority on social media and online marketing
and the Founder of both DecisiveMinds.com and The Global Social Media
Managers Association. Her clients call her “The Results Lady” because as a
business strategist she uses her signature “take Action Get Profits” system to
help business owners get visibility and new loyal clients. The key to any
successful business is visibility and client attraction and Michele's systems,
strategies and business tips are focused on just that.
Michele's knowledge in the areas of online
marketing and social media marketing have been
recognized during recent interviews on several
web TV shows, including being interviewed by
Kristi Frank from Donald Trump's The Apprentice,
as well as multiple Talk Radio shows and teleclasses. Whether you want freedom and
flexibility, more time to be with your family, more
money, or the feeling of satisfaction you get from
creating a successful business, Michele is there

with her expert business knowledge, strategies
and accountability skills.
Known for her direct approach, desire to see
business owners succeed, ability to get directly to
the problem and her smile, Michele is all over the
internet using social media, audio, video and
blogging to get her word out and help
entrepreneurs. For more information, visit:
http://DecisiveMinds.com

Lynn Scheurell is President of Creative Catalyst (Started in 1998)
Lynn Scheurell has been a Creative Catalyst before it became a job description
(since 1998). For her, business is one's highest calling made manifest; it is the
most direct path to vibrant personal clarity. By reading and translating energetic
patterns into conscious awareness, teaching the art of sacred entrepreneuring
and supporting accelerated business development, Lynn facilitates forwardthinking entrepreneurs in bridging the transformational gap that occurs between
the now and their desired intentional results.
By honoring your natural gifts and living to what
really matters for you, all choices become a
purposeful expression of personal destiny which
creates dramatic results quickly in both life and
business. As for the future goals of Lynn's
company, there are several new programs in the

works for the next 12 months, as well as
publishing a book and leading self-discovery live
event experiences all designed to help people
shine their light brighter and make a living from
the inside out. For more information visit:
www.MyCreativeCatalyst.com

Beth Schneider is President/CEO of Process Prodigy, Inc. (Started
in 2004)

Beth Schneider, President and CEO of Process Prodigy, is a highly
sought after, internationally known Systems expert. Beth works with small
business owners, showing them how to squeeze 2 to 3 times the results
from their existing business so they can work less, make more money and
create Outrageously Effective Systems in their businesses.
Her client list reads like a Who's Who of the small business world
because of the results produced by her work. Process Prodigy clients
have seen remarkable growth; often adding 6-figures or more to their
bottom line and increasing productivity by as much as 600%.
Because of her work, Beth has had the privilege
of being invited to partner on projects with worldclass entrepreneur, Michael Gerber. Gerber, who
is touted as the world's #1 small business guru,
is best known as the author of the E-myth
Revisited. Beth is the featured Systems Expert

in Michael Port's bestselling book Beyond
Booked Solid and you will find her chapter “Lions
and Tigers and Process Oh My” in the book
Inspiration to Realization. For more information,
visit: www.processprodigy.com
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Colleen Slater is Founder of 60 Minute Affiliate (Started in 2005)
Just four short years ago, Colleen was a working mom to her two young
daughters, and like the great majority of us, was a homemaker whilst also holding
down a full time day job to help give her family the quality of life she knew they
deserved. Searching the internet for other ways to enhance that quality of life, she
came across affiliate marketing, and developed a method of creating supereffective affiliate marketing niche blogs.
The rest, to use that well worn cliche, is history. Now famous worldwide as the 0
Minute Affiliate(after the amount of time each day she initially had available to put into her business),
she is acknowledged as one of the go-to people in Internet Marketing Coaching.
This year Colleen created her Amazon Treasure
Chest- the biggest selling Affiliate training course
ever - which taught nearly 6000 people how to
set up their own affiliate marketing business.
Colleen says: “I'm living proof that if you want
something enough, you can make it happen. For
me, there is no better feeling in the world than

helping women gain their independence by
giving them an affordable step by step plan to
work to, and the support they need, to start their
own internet business.” Her online businesses
now cover everything from Affiliate Marketing
Coaching, SEO and back-linking, through to Web
Graphics and Wordpress theme creation. For
more information, visit www.ColleenSlater.com

Felicia Slattery is President of Felicia Slattery Worldwide Consulting
& Communication Transformation (Started in 2006)
Felicia J. Slattery, M.A., M.Ad.Ed., is a speaker, communication consultant
and author of Cash in on Communication and Kill the Elevator Speech.
Felicia works with small and home-based business owners, experts and
entrepreneurs to help them more effectively communicate their messages
in order to get more prospects, more clients, and more cash flow while
building and maintaining strong relationships locally, nationally, and virtually.
Felicia lives her life with energy, passion and enthusiasm because she
realizes each moment is precious.
After nearly losing her life during childbirth in
2004, a little more than a year later Felicia began
to put her communication and public speaking
talents to use to create a positive impact on the
world. Felicia holds two Masters' Degrees: one in
Adult Education and Training and another in
Communication. Her enthusiastic passion for
communication is contagious because she knows

that one important message delivered with power
can transform a life. A Mom to two young
daughters and wife to an entrepreneurial
husband, Felicia knows what it takes to build a
successful and fun business that feeds your soul
in the midst of a busy life. You can find out more
about Felicia at http://feliciaslattery.com
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Faith Smith is President of Eyes Cream Shades (Started in 2002)
Faith Smith is a women entrepreneur and Founder of Eyes Cream Shadesa leading brand in the "quality " sunglasses for kids arena. As everyone
knows, sunglasses for kids are not "toys" or novelty items, but serve an
important health function-protecting our precious eyes. All Eyes Cream
Shades styles are fashion forward, durable, as well as comfortable; and all
lenses are polycarbonate and provide 100% UVA&UVB protection.
Many of the celebrity moms and dads' sport their little ones in their frames,
and their products have been seen in major motion pictures, as well as on
prime time television shows. Faith is extremely passionate about
entrepreneurship, especially women entrepreneurs; she loves assisting other
women entrepreneurs in their entrepreneurial journey, especially in the start
up phases. For more information, visit: www.eyescreamshades.com

Sheryl Stanton is President of Stress Relief For Life (Started in 2005)
Sheryl Stanton R.N. didn't set out to be a Stress-Relief Specialist. She
was just looking for a way to restore her own health. After being in bed for
3 months with a stress-related illness, she was told there was nothing the
doctors could do and that she would have to accept a limited lifestyle.
Stanton was only 45 years old and not willing to accept this, so she started
researching.
After 8 years of studying many branches of complementary health and
energy therapy, Stanton found that Emotional Freedom Technique, also
called EFT or Tapping , restored her health and her life! Through EFT, she learned about and
eliminated the unconscious negative belief systems that had controlled her whole life. They were
what caused her to get sick in the first place.
Looking around, Stanton saw that multitudes of people were also suffering from similar negative belief
systems. Since then, she has been on a mission to inform others who are presently living
overstressed, unhappy and unhealthy lives, that EFT can help them regain their personal power and
restore their peace, joy, happiness and health. EFT can free them to start rebuilding their lives, the
way they want it to be. For more information, visit: www.SherylStanton.com

Wordpress FAN? Check out the new Elegant Themes

Kendall SummerHawk is President of Heart of Success, Inc.
(Started in 2000)

Kendall SummerHawk is known as the “Million Dollar Marketing Coach.”
She is the Co-founder of The International Association of Women in
Business Coaching (IAWBC) and the creator of the Money Breakthrough
Method Coach Training Program (MBM), the Certified Money, Marketing
and Soul's Coach Training Program (CMMS) and the Certified Niche
Breakthrough Coach program.
Kendall works with women to help them transform their relationship with
money so they can experience the success and financial freedom they've
always wanted. Her marketing expertise and insight have helped thousands
of women start and grow businesses that reflect their Soul's Divine
Purpose.
She is the winner of numerous awards and is a
Master Level Coach, speaker, author and
workshop leader, and her work has touched the
lives of thousands of women throughout the
world. Kendall happily leads a successful, multi7-figure coaching company delivering the
message that you deserve to be financially
successful by fulfilling your Soul's Divine Purpose

via a thriving business. She believes that making
great money is part of your spiritual path.
Her business goals include heading the premier
coach training organization in the country and
serving as a mentor to women around money
and business. For more information visit:
www.kendallsummerhawk.com and
www.iawbc.org

Karen Talavera is Founder of Synchronicity Marketing, Email
& Digital Marketing (Started in 2003)
Karen Talavera is the founder of Synchronicity Marketing where
she delivers digital and email marketing training, coaching,
consulting and advisory services. For free insight into weaving email,
social media, and content into online conversations that grow your
business, visit Karen's blog Enlightened Emarketing. For over a
decade Karen has trained thousands of independent professionals
and business owners on applying email marketing legally and
strategically to grow a steady stream of engaged prospects, loyal
customers, and sales! She offers individual and group coaching,
training, and VIP 1-Day intensives designed specifically to guide
solo-preneurs and small businesses through her signature system for improving online visibility,
deepening customer relationships and growing revenue.
In 2012 Karen plans to expand her reach with the
launch of two new programs: Marketing
Mastermind & Mentorship Programs, and Virtual
Training Classes. The first is designed to
support Karen's email marketing seminar and
training graduates in an exclusive small group
coaching setting as they move into actively

implementing what they've learned. The second
will include a variety of courses and teleseminars to enhance the strategic use of email
marketing to increase subscriber engagement
and grow revenue. For more information, visit:
http://www.synchronicitymarketing.com
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Ivana Taylor is the Publisher of DIYMarketers (Started in 2009)
Ivana Taylor is the publisher of DIYMarketers.com a company that
specializes in Small Business Online Marketing, Online Publishing,
Marketing Consulting and the President of Third Force a firm that
specializes in helping companies find their best customers and be the
one they choose regardless of price.
She first started blogging in 1999 on Blogger. In2007 Ivana launched
Strategy Stew, where she processes information and tries to make
sense of what she has seen on the internet and in real life.
In 2009 she created DIYMarketers.com. A
membership community of scrappy, savvy
marketers dedicated to getting and keeping loyal,
happy customers without busting their budgets.
You can see her content on AMEX Open Forum
where she contribute as part of Anita Campbell’s

experts. Ivana is also the blog editor for Survey
Analytics and QuestionPro blogs. She's an expert
and book editor for Small Business Trends and a
contributor to AMEX Open Forum. For more
information, visit: www.DIYMarketers.com

Lynn Terry is the President of ClickNewz (Started in 1997)
Lynn Terry has been working from home and online for almost 15 years
now, and from day one has had a passion for helping others do the same.
Online Business provided a great opportunity for her to raise her children
and pursue a rewarding career simultaneously - without sacrificing one for
the other.
While she is not for hire, Lynn does provide advice and resources through a
variety of channels - including her blog at ClickNewz.com. While she love
helping others achieve their business goals, she chose not to go into paid
consulting or coaching. The reason is because she enjoys running her own
online business too much to give that up in exchange for clients.
Lynn's plans going forward are to continue
growing her business, while also continuing to
provide free advice and help through my blog &
newsletter. She find this is the best of both
worlds. It allows her to run the business she
loves, which keeps her "in the trenches" - which
helps her give back by sharing relevant "working"
information to others who want to achieve the
same success.

Lynn's children were 5 months and 5 years old
when she started her first business. They are
now 15 and 20 years old. It's amazing how time
flies! Lynn cannot imagine how different their
lives had been if she had not worked from home
- particularly as a single parent for the last 11
years. Lynn loves her business, and really loves
helping others achieve success online as well...
For more information, visit:
http://www.ClickNewz.com
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Tracy Terry is President of Trust eMedia (Started in 2008)
In 2008, Tracy began performing website development and graphic
design for businesses. During the next couple years, at annual
conferences, she noticed an increased need for social media help.
Every break-out session on social media was booked and the same
people she saw year after year were still looking for help. She
progressed to a social media agency, and since have progressed to a
full-service inbound marketing agency.
Tracy helps businesses increase leads and sales through inbound
marketing strategies: content marketing, SEO, social media, blogging,
and more. Her goal is to help more businesses as companies realize
the success of inbound marketing strategies. Tracy loves marketing and helping people. In 2012,
she plans to provide an affordable solution to solopreneurs interested in learning marketing skills as
she introduces an internet marketing program, Get Spotted! University. Tracy is also authoring a
digital marketing book and speaking at conferences teaching social media and inbound marketing
strategies. For more information, visit: http://www.TrusteMedia.com

Denise Wakeman is Founder of The Blog Squad (Started in
2003)

Denise Wakeman is a highly acclaimed Online Visibility Expert and
Founder of The Blog Squad. Denise was an early online marketer and
has been using the Internet with great success as a marketing tool
since 1996. She is an expert at helping authors, speakers, service
professionals, and small business owners leverage blogs for their
business, as well as strategically use social media tools to boost
online visibility to get more traffic, leads, clients and opportunities.
Denise writes regularly on two marketing blogs,
is a contributing author on
SocialMediaExaminer.com, has co-authored
several blogging programs and frequently speaks
at conferences and workshops about business
blogging and how to gain expert status through
social marketing. Denise also co- authored
chapters in the bestselling books
“Success Secrets of Social Media Superstars,”
and “Trust Your Heart: Transform Your Ideas Into

Income.” She has been quoted in the Wall Street
Journal, The Huffington Post, Newsday,
Canada's National Post, FastCompany Online,
as well as many other online and offline
publications. Denise was featured in the
documentary film, “Women in Business 2.0” For
more information, visit:
http://DeniseWakeman.com and
http://BuildaBetterBlog.com
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Maureen Whitehouse is the Founder of Axiom, Inc. (Started in 2003)
Transformational Speaker and Educator: Expert in Personal Development
and Enlightenment Maureen Whitehouse extends the extraordinary invitation to
you to immediately end all outward searching and discover directly within your
own heart the fathomless truth of who you are.
For the past 20 years Maureen has helped people radically shift their
perspectives to awaken to the miraculous in their lives. While studying A Course
in Miracles, Maureen experienced what the Course calls "The Atonement" or AtOne-ment, Absolute Self Realization. This intense and empowering encounter
created a total shift in her perception.
Since this profound awaking Maureen has lived
her life helping others unmask their Divinity so
that they can live purposeful, peaceful and
powerful lives. Today she works with highly
motivated individuals in all walks of life, from
successful entrepreneurs and prominent
performing artists to those simply in need of
change, helping them to restore their trust in the
process of life. She can help you shift your
perception of every personal hell into a
miraculous view of heaven.

Her experience as an international model,
actress, talk show host and world traveler add to
her provocative message. Maureen has been
called the embodiment of shining conviction and
her work has been consistently described as not
only life changing, but life jolting.
For more information, visit:
http://www.experienceaxiom.com/ and
http://maureenwhitehouse.com

Carrie Wilkerson is The Barefoot Executive, Speaker, Author and
Trainer for Small Business & Start Ups (Started in 2007)
Carrie Wilkerson is the voice of experience. From corporate life to
teaching high school to direct sales, to information marketing and coaching
she has 'been there and done that professionally and personally. An
'overnight mom' to 2 toddlers through adoption, her priorities instantly
changed and so did her workplace. She's now built several businesses and
coached others to do the same while overcoming extreme debt, losing 110
lbs and having 2 more children, for a total of 4, aging from toddler to teen!
As "The Barefoot Executive," Carrie and her network of experts have
quickly become the definitive resource for helping others achieve extra income and career goals while
working from home.
Currently a mentor/coach/advisor to over
100,000 men and women as the Barefoot
Executive through videos, podcasts,
masterminding, mentoring and live speaking. Not
only a business expert, but an expert IN
Business, Carrie's work-at-home methods have
inspired thousands and has earned many
awards, online and off.
A sought after speaker, Carrie's humor, real-life
examples and tough love translates to every

audience, gender, genre and generation. Her
passion is in teaching others to fill their Stadium
with fans so that marketing is easy and business
is abundant! For more information, visit:
www.BlogBarefoot.com and
www.BarefootExecutive.TV

Daisy Wright is President of The Wright Career Solution (Started in
1995 Relaunched in 2003)

Daisy Wright helps professionals, managers, mid-level executives, and
those on the cusp of management, to tell their stories and get hired in ways
that are authentic, distinctive and true to their values. She guides them to
discover and articulate their unique stories and garner respect and
credibility in their industries. Known as the Career Results Coach, her
positive “can do” attitude, coupled with her personal experiences, enables
her to differentiate herself as the go-to career coach for motivated, highachieving professionals globally.
She has received several awards and
recognition, and was recently nominated for a
Zonta Women of Achievement Award, as well as
an Alumni of Distinction from Conestoga College
in Ontario, for her career coaching, her work with
women and as author of the first of its kind, No
Canadian Experience, Eh? Daisy uses her
coaching, teaching background, as well as her

personal stories to show her clients how to
distinguish themselves with their own stories.
Daisy's future plans include launching her Tell
Stories, Get Hired Coaching Movement in
January 2012, to help clients tell their stories to
make an impact in their jobs or careers. For more
information, visit: http://thewrightcareer.com/

10 More Women Who Made the List
Ali Brown, Entrepreneur, Mentor, Coach ~ www.alibrown.com
Anita Campbell, President of Small Business Trends
www.smallbusinesstrends.com
Myriam Cohen, President & CEO of Equilibrix & Crazy Good Deal
www.equilibrix.com
Angie Hicks, Founder of Angie's List http://www.angieslist.com
Alexis Maybank, Founder and Chief Marketing Officer,
Gilt Groupe www.Gilt.com
Alexandra Wilkis Wilson, Founder and Chief Merchandising Officer,
Gilt Groupe www.Gilt.com
Sandee Hemphill, of MarketWyze365.com www.marketwyze365.com
Jessica Herrin, President and CEO of www.Stelladot.com
Linda Hollander, the Wealthy Bag Lady www.WealthyBagLady.com
Susan Wilson Solovic, Founder of SBTV and It's Yor Biz www.itsyourbiz.com

4 Secrets of Becoming an Instant Expert
To Increase Your Visibility and Your Success Starting Today
By Debra J. Debbie Cunningham

Tired of just being another business, another CEO, another sales representative? Want to
be known as an expert and have businesses calling you to buy your products or services?
Want to be the "go to" person for your industry? Want to be the top income producing sales
person in route to the company paid vacation of your dreams?
Who do people gravitate to for business or
advice? The answer: an expert. Ok, so you
are thinking experts are well-known for their
vast experience and they are highly visible.
You are probably thinking that you don't want
wait another five, ten, or fifteen years to gain
expert status.
So, what if you could have some quick and
easy ways to become an

to

INSTANT EXPERT.
HAVE INSTANT VISIBILITY.
BE AN INSTANT SUCCESS.
Over the last several years, I have researched,
read, asked questions, observed and basically
made it my mission to find out how people
become instant experts.
Here are the four (4) keys of those who are
experts.
They Know Their Stuff. And, you probably do
also. But experts know their business in a
different way. They know statistics and
interesting facts that relate to what's happening
in the overall business climate TODAY. They are
able to tell interesting stories intermingled with
hard factual statistics. They marry the emotion of
the story with the logic of the facts. All
purchasing decisions (100%) are either made
with emotion or with logic or a combination of the
both. So, within a few short sentences of a story,
experts are able to connect at 100%. Experts

can create a purchase-need where none existed.
How do you put this all together? Well, you
already know or at the very least know where to
find the factual data you need. Take a few
minutes and jot down a list of relevant examples
to back up your facts. Now, just put them
together like you are telling a story to an old
friend. If you are new to this or feel
uncomfortable, then write out the stories and
factual data pretending you are writing a story
about your industry or business. You may want
to practice the story several times a day in the
beginning or practice with a trusted friend or
spouse. Then start trying it out as you begin
meeting people. Gage their reaction to you and
your story, and then adjust it until you get the
reaction that you want. It is that simple.
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BECOME AN INSTANT EXPERT
They Use Media. Stedman Graham (think Oprah) was asked if he had to bundle Oprah's entire
success into just one word, what would the word be? He responded with the word "Media." The
more people you can reach to learn about your product or service, the more likely you are to make a
sale. For the most part, as business people, we confuse media with advertising. There is a
significant difference in the meaning of the terms.
Traditional advertising such as newspaper ads,
television commercials, radio spots, website
banners, trade magazine ads, are all very
effective, but are also very expensive. But,
media does not equate to advertising. A timely
article in the local newspaper costs you nothing.
A feature article in your trade magazine costs you
nothing. An interview on TV regarding an
interesting topic costs you nothing. An interview
on your local radio station costs you nothing, but
your media exposure ($$$ value) is beyond
measure.
To begin getting media exposure, start by writing
an article for your local newspaper. Watch and
listen to current news stories and find a good
match for your expertise with the news stories of
the day. For example, during the Gulf oil spill
about a year ago, if your company did research
on marine wildlife you could have written an
article about how marine wildlife were effected by
petroleum based products; or if your business
was in human psychology, then you could have
written a story on how people deal with crisis
situations and offer suggestions that would have
benefited those that are affected by disasters.
Depending on your business, you could talk with
the local newspaper and ask if they would be
interested in running a series of articles about
something your company specializes in for
example, if you are a financial planner, then you
might suggest that you write a series of articles
about how the changes in the new laws affect
people's retirement. You can also do the same
for radio shows. Radio stations are always
looking for new people to interview about
relevant events. If you are scheduled to speak
at an event, then you can invite your local media
to attend the event or at the very least do an
interview with you about the topic you will be
presenting at the meeting. You can easily find a

list of your current media contacts by doing a
quick internet search. Be creative.
They Leverage Their Time. We all are familiar
with ROI (return on investment), but how many of
us understand the concept of ROT (return on
time)? Here is an example: a financial planner
was doing an average job of getting new clients,
but she was frustrated at only being able to write
so many new clients a day until she started using
the power of leveraged time. Instead of
contacting one or two potential new clients per
day otherwise known as cold calling or
sometimes warm calling (a referral), she decided
to leverage her time and attract clients that
wanted her services. She worked out a
partnership with another similar, but not
competitive, businesses and set up local
informational programs of 20-25 people per
session who were seeking information and
knowledge about investments and retirement
planning. So instead of cold-calling for several
hours a day, she spent time with 20-25 people
per session who were interested in financial
planning services. Think about it, who would be
building their client portfolio faster- the person
who does one to two cold calls per day or the
person who is getting 20-25 hot lead per hour?
This lady is now one of the top six (6)
professional financial planners in the United
States.
A good question to ask is what action will put me
closest to the money? Experts value their time
and they understand the value of their time. This
means that you must take a good, hard look at
how you are spending your time right now. Start
spending your time on things that are critical to
your success and ditch, delegate, or revamp
everything else.
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BECOME AN INSTANT EXPERT
They Are Visible. Visibility is visibility and it can be achieved in many different ways. You can have
your own website (or a special page attached to your company's website with more detailed
information about you, with your company's permission of course), you can belong to LinkedIn,
Twitter, or Face Book or other internet social networking sites. You can write articles for local papers
or your trade industry. You can write a special report and email it to your existing clients or others
who you want to become your clients. You can write an article for internet dispersion (vertical
marketing) that can be picked up by newspapers, TV and radio stations, or anyone who writes blogs
or e-zines with a link back to you, the expert. You can quickly become a speaker at local events or
within your trade industry. All you need to do is pick interesting and timely topics. Most meeting and
conference planners are looking for speakers.
Another way to increase your visibility is to be
nominated for awards and then announce that
you have been nominated for the award. Don't
be afraid to nominate yourself for an award, that
is actually the way most people get nominated.
Then announce again if you win the award.
Also, add to the back of your business card when
reprinted (or add a clear label to your current
card with key words or a personal tag line you
want your customers to remember). One of the
best ones I have seen is a regional
pharmaceutical representative whose tag line is
“I Sell Drugs.” I have only met him once in my
life and that was several years ago, but still to
this day, I can picture his face and I would know
him anywhere, anytime, and I would know exactly
what he sells. This is an extreme example, but
you get the point.
Now, I always like to give more than I promise.
So here is a bonus tip.
Experts Get Invited to do Joint Ventures: By
using these four (4) keys, you can quickly obtain
expert status.

Remember, the theory of six degrees of
separation. What used to be considered pie in
the sky or unthinkable partnerships for
businesses are within the reach of all businesses
today. Joint ventures offer new ways of
introducing your product to new markets or
through new marketing channels. For example,
a lady who wrote a simple little book of the 100
reasons she was glad to have her Mom, through
a series of introductions, did a joint venture with
one of the largest gift card companies as part of
their Mother's Day offer. The lady received a
check for six figures and the gift card company
had a huge special promotion -- gift with
purchase for their customers. The gift card
company also made a huge profit on the venture.
As an expert your opportunities are endless paid
speaking engagements authoring a book, being
sought after for interviews on national TV, being
contracted for prime consulting assignments, or a
vast multitude of other incredible opportunities.
Don's wait to become an expert. Try these four
(4) simple ways to gain the status of expert
almost overnight.

Your next step after becoming an expert is
incredible business opportunities through joint
venturing. Joint ventures are business
partnership created with reputable business
people that create a win-win situation for both
businesses as well as their customers.
Debra J. Debbie Cunningham is the President and CEO of Evergreen Business Strategies located in
Williamstown, WV. She is a certified business coach and consultant providing strategic guidance for
business owners who want to make huge leaps in their business and personal revenue and in their
lifestyles.
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Five Mistakes to Avoid
As a Radio & Teleseminar Guest That Can Immediately
Blow Your Chance To Connect With Your Audience

As a seasoned host, I have interviewed great guests and some poor ones. Below are five of
the fastest ways to alienate and turn off your audience.
1. Over-pitching instead of adding value.
Have you ever listened to a program that was
really a giant commercial for the guest? Hosts
want guests who deliver high quality content in
an entertaining way. Interviews provide initial
introductions to new people. The more value
you provide the more attractive you become to
listeners who might become customers,
clients, and raving fans who become fabulous
referral resources.
2. Withholding - not sharing tips people
can implement.
I call these teasers when guests allude to
something useful and are reluctant to share
more. Withholding can alienate your audience
by suggesting that if they want to receive
something of value from you, they will have to
pay for it. Coming into an interview with a
sincere desire to be of service to helping
others succeed is one surefire way to make
you memorable. In today's economy, making
heart connections is the new language of
relationship building and a powerfull way to build instant rapport with your audience.
3. Using jargon or industry specific language.
Keep your message and information easy to
understand. I once had a guest refer to a specific
assessment tool that he successfully used with
clients. I stopped briefly to explain what the
assessment was so listeners weren't confused.
Be attentive to presenting information that might
require a brief explanation or example to make
your point.

4. Rambling.
Have you ever listened to someone who was
long-winded or went off on tangents? Rambling
comments can quickly cost you audience
attention by showing you as unprepared and can
diminish your credibility as a guest or expert. And
radio shows vary in length with many guest
booked for individual segments. You may only
have five minutes to make your points and leave
a positive impression with listeners!
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FIVE MISTAKES TO AVOID
5. Distracting speech patterns such as too many uhms & ya
knows.
Some may be unconscious habits and trendy words or phrases.
When overused (every other word, how you begin each
sentence, a consistent way of responding without variation in a
conversation), they can cost you the audience attention, dilute
your message, and be very off putting.
Bottom Line: Always consider your audience.
Get clear on your expectations and intentions for the interview
including your reasons for doing them in the first place. Let go of
any attachments to the outcome, show up to share your
brilliance and have fun. They will love you for it!
To your success in bringing your passion and message out into the world!
Lorraine Cohen is the Founder of Powerfull Living, Reverend Dr. Lorraine Cohen is a gifted spiritual life
coach, popular broadcaster, published writer, and in demand inspirational speaker. For more than 25
years, Lorraine has coached thousands of conscious women business owners and transformational
catalysts to overcome the limitations of their mind and fears, to know their value, and bring their message
to a global audience while creating a prosperous life. Learn more about Lorraine at www.powerfullliving.biz and check out her 5-week Radio & Teleseminar Homestudy program to help you become a
knock-your socks off guest! www.beagreatradioguest.com

Outlook on Steroids!
By Karla Brandau
1. Outlook Today! Productivity is enhanced by a long range view of what is coming. If you
push the Outlook Today button, you will get this view: Notice that it shows coming
events for the next 5 or 6 days, tasks, and how many messages are in your Inbox. The
titles, Calendar, Tasks and Messages are hyperlinks so clicking on them takes you
immediately to the folder. You can also customize the look and features by clicking on
“Customize Outlook Today.”

2. Click and Drag. Most people don’t know that you can click and drag between file folders.
Try it: Take an e-mail and drag it to Contacts and see what happens: The name and e-mail is
automatically filled in. Do the same by dragging an e-mail to Tasks. Now try dragging an email to the calendar. You can also drag contacts to calendar, etc. These click and drag
techniques help you clean out your Inbox and save you many minutes every day. For
instance, dragging an e-mail to Contacts opens up a contact record with the e-mail message
copied … including the signature … which is a great timesaver. You can now click and copy
the signature to the fields in the contact record.
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3. Information and Notes. Outlook gives you many options for capturing information, saving your
thoughts, and making notes as opposed to yellow legal pads and sticky notes. Instead of handwritten
notes and plans on paper, you make your information digital by putting it in the notes dialog boxes in
Tasks, Contacts, and Calendar, and they perform like a word processer. The benefits? Once your
information is digital, you can easily search it, change it, append it, delete unwanted portions, and
route it to other people. Check out the notes dialog space box in the Task dialog box (great for
breaking a task into subtasks), the Calendar dialog box (terrific for recording information about your
event/meeting for ready reference) and the Contacts dialog box (a must for keeping track of
conversations).
4. Open In New Window. Have you ever been in your e-mail and needed a piece of information in
your calendar? It is easy to slip over to another folder and then return quickly to the same place by
highlighting the new folder and right clicking. You will get the dialog box that says “Open in New
Window.” Click on “Open in New Window” and your new folder will open on top of the folder you were
in. You can click back and forth.

5. Signatures. I’m sure you use a signature with each e-mail you send. Hopefully you have a full
signature block complete with website, blog, telephone, title, company, etc. The phenomenal thing
about signatures is that you are not limited to just one signature. You can have many signatures and
even have signatures containing routine or often repeated sales, customer service, human resources,
or hiring information. An easy way to understand the power of signatures is to start with a directions
signature. Type the directions to your office in a signature, add your contact information below the
directions and use it as needed. One tip: Be sure your full address is in your directions signature just
in case the person wants to put it in their GPS device.
Karla Brandau, CSP, CEO of Workplace Power Institute www.WorkplacePowerInstitute.com
Blog: www.FromTheDeskofKarlaBrandau.com and the Author of "Wake Up The Winner Inside"

Email Marketing Metrics: Are You Measuring
What Really Matters?
By Karen Talavera
In these days of shifting
and tight marketing
budgets, it’s not enough
simply to know how an
email campaign performed
on a one-time basis. While
email metrics like delivery,
open and click-through
rates have their place,
without looking beyond
them the true impact of
your email marketing – and
opportunities for
continuous improvement will be lost.
It’s high time marketers assess campaign
performance in terms of the business and
marketing goals, objectives, and contribution
expectations that matter.
So when it comes to email, what matters?
While there is no one-size-fits-all answer to that
question which applies to every organization,
there are particular key performance indicators
(KPIs) relevant specifically to email that you
should be tracking.
Determining what matters most to your
organization requires a clear understanding of
your company’s strategic objectives as well as
your expectations of and goals for email
marketing. What do you want email campaigns
to do – drive more site traffic? Generate leads?
Result in direct sales? Create awareness?
Defining expectations and priorities, and how
email is contributing to them, is the first key step
to measuring what matters.
The second key step is learning to measure both
campaign performance metrics (which I’ll refer to
as “process metrics”) and campaign contribution
metrics (simply, “contribution metrics”)

Process metrics are diagnostic in nature and
should be tracked not only campaign-bycampaign, but also by individual list members (or
list segments) over time to determine how
individual elements of your email program are
contributing to overall success as well as how
engaged list members are over the long term.
These are the most universal email marketing
process metrics and what they measure:
Delivery (or conversely, bounce) rate: List
hygiene and effectiveness of opt-out process
Spam complaint rate: Relevance, trust and optout ease
Unsubscribe rate: Relevance, customer
engagement and delivery on expectations
Open rate: Subject line effectiveness, trust and
brand strength
Click-through rate: Relevance, offer and
content quality, design and engagement
Conversion Rate: Completed calls to action or
other valuable responses

EMAIL MARKETING METRICS
Forward/Share rate: Subscriber interest and viral nature of offer/content
List churn: Effectiveness at managing combined churn factors-bounces, spam complaints and
unsubscribes
Contribution metrics are strategic in nature and measure your email program’s performance against
your organization’s strategic marketing and business goals. They include:
Revenue: Total revenue generated from
your program over a given time period
Revenue per Email: Total revenue
generated from your program per year,
divided by the number of email addresses
on your list.
Cost savings: Money saved by using
email over higher-cost communications
channels
Leads generated: Number of leads
generated via email program
Site Traffic: Number of web-page (or
social media page) visits generated by the
email program
Return on investment: Whether the use of email is paying for itself, and how much gain or loss is
realized
Average response value (aka Average order value): The average value of the desired transaction or
completed call to action from your email program
Customer retention rate: Use of email to minimize customer defection
Channel value: The bottom-line contribution in dollars and cents revenue exclusively attributable to
your email marketing program
Remember, measuring what matters will involve collaboration with other departments to collect data –
especially if you’re a multi-channel merchant. It will also mean conducting side-by-side campaign
analyses to determine performance improvements (or declines) over time. It may seem like a slow
process, but building your email performance dashboard, monitoring it, and using it to continually
chart your future course is your ultimate key to email success.
Karen Talavera provides digital marketing training, coaching and consulting through her company
Synchronicity Marketing and invites you to learn more about email, social media and other digital
marketing channels on her blog Enlightened Emarketing.
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Making Pictures Work
By Lisa Ann Krutzik

In the last couple of months I’ve heard a new answer when I ask ‘So how did you find me?’ I
pulled all of my traditional advertising a couple of years ago so I’m always curious and the
typical answer is; ‘I was referred to you by…’ or ‘You photographed my
friend/cousin/brother’s…’ The new answer here of late –
‘I Facebook Stalked You’
This is how it works…you post a photo to your business page or your personal page of the
product or service you provided for a client and you tag the photo with that client’s facebook
name. That isn’t actually the important part…what is important is that you put your logo or
your brand on the photo in a way that is readable
and then you MUST have your contact information
on your facebook page in the information section
so that they can get in touch with you.
So here are the steps to Make Your Pictures Work for
you.
1. Capture clean, well lit, correctly exposed images of
your product or service. (If you can’t hire someone who
can.)
2. In Photoshop or some other editing software that
allows you to work in layers - pull your image and your
logo into it.
3. If you don’t know how to get rid of the background or
have a vector image of your logo…make a frame for
your photos using the same background color as your
logo like sample #1. If you have a vector image you
can create the look in sample #2.
4. To create a frame in Photoshop: File, New, 5x7.5in
(7.5in is important for the ratio aspect), 300dpi –
choose color for frame by either choosing black or
white or fill with the color chosen from the background of your logo. Crop your photo to 4x6 300 dpi.
Move the photo and your logo onto the New 5x7.5, place the layers as you wish, flatten, crop to 4x6
72 dpi and save the shrunk image.
5. Layer your images together – flatten.
6. Crop your image to 4x6in 72dpi
*Photo by pimpmyspace.com

MAKING PICTURES WORK
7. Save your image in a facebook file and add the letter ‘s’ behind the image number so that
you know that it is a ‘shrunk’ file. (Example IMG_2343s.jpeg)
8. Create photo file folders on your facebook page
that make sense for your potential clients to peruse
like a portfolio. If you are a cake baker make a file
folder for ‘yummy things’ and put images from
various events into that folder. If you sell
landscaping make a folder for ‘front yards’. If you
are a realtor make a folder for ‘current listings’ etc.
9. Add images to these folders as consistently as
you can because people will revisit your page over
and over and over again.
10. Tag the images with appropriate names &
business names – if you are using sensitive images
like peoples homes or children…post the link to the
client in a privet email (within facebook) and ask
them to tag themselves.
11. Caption the images with as much information as
you can like the price point of a house or the name
of the reception hall or the types of flowers…all of
this information is searchable.
12. Always share the new photo you posted on your
page and anyone’s page you think
might be interested like groups that you
belong to. The more thumbs ups or
comments your images get the more
they spread through the web.
13. The image will always be tagged
back to your folder even if it is shared by
your friends and their friends.
Why is adding your logo important? If
you don’t ad your logo the image looks
like anyone shot it and almost no one
asks people the direct question of ‘who
made those cupcakes’ or ‘who designed
that front yard’ but if they are looking for
those services and see your logo…they
will look further into it because they
don’t have to ask permission of the

person who used your service.
It is a built in recommendation because if the client
allowed you to tag them…they are giving you a
non-verbal testimonial that your work is quality and
that they used your services.
Lisa Ann Krutzik is founder of The American
Wedding Project – Lisa Ann proven wedding
photographer is about to leave in March 2012 for an
80 week tour of America, photographing a REAL
AmerIcan Wedding in EVERY state!
www.theamericanweddingproject.com

The Internet Is Your River For Sacred Commerce
By Lynn Scheurell
Five thousand years ago, people relied on rivers to provide pathways of commerce, of
connection, of community. In today’s culture, that river is the Internet where you do
business, meet new people and share with people you’ve never met in person but who
may be among your best friends.
Back in ancient Egypt, commerce was
advanced by traveling Merchant Priests.
These priests were trained to regard
business a sacred practice, rather than just a
financial transaction. It was considered a
vehicle by which both vendors and
customers could raise their vibrational
consciousness, contribute to their
communities and, ultimately, create their selfactualization.
The Merchant Priests were responsible for
maintaining balance and flow of abundance
with people and amongst communities.
Business was their channel for making sure
that there was a healthy flow of goods
through and across the population
geographically and amongst economic levels
so that there was consistency in experiencing
wealth.
They considered goods as a measure of
energy vs. being a profit center; their
emphasis was on prosperity as a practice
and trust was the keystone of good business.
Even more fascinating is that these merchant
priests traded in precious goods as
determined by their ability to carry positive
energetic frequencies rather than focusing on
their financial value.
This is radically different from today’s
marketplace where you can find and
exchange anything and everything, much of it
without energetically supportive qualities or in
a way that honors the connection as the
sacred trust it actually represents.

The Merchant Priests were concerned with
the overall health and well-being of the
collective community and could actually
monitor and manage the psychic tone of their
culture, much like we rely on the stock
market to tell us how our economy is doing.
Sacred commerce, or the merchant
priesthood, is the foundation and the future
of business.
Business is a symbol for the health of our
collective community. It’s an accelerator of
cultural evolution and personal expansion.
By allowing your spiritual practice to come
through your business and online presence,
you are walking the path of your divine
purpose. By unifying your life and your
livelihood, you are increasing your ability to
contribute in a more powerful and profound
way to your growth, your legacy and the
greater good.
When you look at how you’ve been
approaching your business especially online
(using the river of life), and how people have
been doing business with you, is it in integrity
with higher consciousness? Or is it just a way
to make money?
If it doesn’t feel good to think about your
business in the light of sacred commerce,
consider this your invitation to become a
modern-day virtual Merchant Priest. You,
your business, and everyone you touch along
your Internet river, will benefit.

What to Do When Your Telesummit
or Virtual Event Fails & Fizzles
By Leesa Barnes
This week, I had a conversation with a client. Even though she made 5-figures on her virtual
event, she was bummed out because after calculating her expenses, she would only pocket
about 10% of her revenues.
She’s the cheeriest person I’ve ever met, but her email was dripping with unhappiness. She defined her
virtual event as unsuccessful due to the amount of money she would take home.
I’ve met many people who have hosted telesummits and virtual events that fared worst than my client’s.
A colleague of mine spent $5000 to produce her telesummit and earned just $500. I met someone at an
event recently who has given up on the telesummit model altogether after her first – and only – one
made her max out her credit card and line of credit.
When your telesummit or virtual event fails or fizzles, we often look at the money as an indicator for
success. However, there are quite a number of other factors that will tell you if you’re successful or not.
I call this the L.A.M.P. Factor. There are 4 keys you should use to measure your telesummit summit.
When you enter a darkened room, you can’t see where you’re going. The first thing you do is turn on a
lamp. Why? Because a lamp helps guide your way, leading you where you want to go.
When you use the L.A.M.P. Factor in your virtual event, it helps guide your way. What does L.A.M.P. stand
for?
• M = Money. Of course, the amount of
• L = List. One factor in defining your
money you make is an obvious – and often
telesummit success is to build your list.
only – barometer people use to define
You may decide that you want to double it
telesummit success. There’s nothing
or triple it. Or, maybe you simply want to
wrong with doing so, however, understand
build one in a new niche or start your very
that if you do, you may set yourself up for
first one. If building your list is one of your
disappointment if you only make $1 after
goals, you should use this to measure your
spending $5000.
telesummit success once it’s over.
• P = Products. When you host back to back
• A = Attention. Another success factor is
sessions over consecutive days, you
whether or not people recognize you as an
create a mountain of information products
expert. In my client’s case, she now has
in a very short period of time. It would take
the attention of high profile people in her
you a year or two to create the amount of
industry. Prior to her virtual summit, no
information products via a telesummit
one cared who she was. So, if the number
compared to a monthly expert series. So,
of tickets on your help desk is increasing
pat yourself on the back for creating
or if the number of people wanting to do
information products that you can now
joint ventures with you has gone up, then
leverage and sell through future programs
the attention you’re getting is a key
and services.
indicator of your telesummit success.

As I was told once “You are not defined by money.” Keep that in mind the next time you are
tempted to say your telesummit or virtual event failed because you failed to break even.
Leesa Barnes is the President of the International Association of Virtual Event Managers (IAVEM) and author of
Multiple Streams of Virtual Event Income. She has been setting up virtual events since 2001 and connects those
who want to produce profitable virtual events with the people and tools that can help them do so. To discover the
3 reasons why people just don't sign up for telesummits, video summits or other video summits, go to
www.sowhywonttheysignup.com.

Landing Pages are a Snap
With These Cool Tools

Have you ever had someone well versed in marketing tell you you should create a landing
page in order to access new leads, better prospects and different customers?
Just the thought of the hassle of designing a landing page – including tooling sales copy that convinces,
finding a graphics designer, picking out a programmer who knows how to code what you need, and then
locating an analytics expert able to divine the most effectual landing page design – it's too much to think
about, and too much to pay for.
So you freeze in the headlights and that's it. Let me help you out of the oncoming traffic of your negative
thoughts and into the open
field of understanding how to
make a landing page
yourself, including tools that assist
you in writing, designing
and uploading an inexpensive
landing page.
Say “when” if you
recognize your particular
circumstance, and choose that
method. That's really all it
takes.Wordpress blog,
anyone?

Premise by Copyblogger
is a Wordpress tool
extraordinaire. If
Wordpress is your platform, then
all you need to do is
create a new landing page using
this tool. It couldn't be
easier. Try the unlimited version,
which is well worth the
money.
If choosing what goes on
your landing page is your
stumbling block, look no
further. All your basic choices
are right there for you to pick out, be it a sales page, opt-in page or pricing page. Pick it and click it –
that's it.
Need copywriting advice? This tool is rife with it. You will feel supported as you go through the process with
this plugin. First you will have to take the time to figure out how to insert your form, but after that you will
find that all the usual email marketing resources like Mail Chimp, aWeber and Constant Contact work like
a breeze.
Don't know how to write code? You can still create or test a landing page.
Unbounce couldn't be simpler for the novice. Online in its entirety, you don't have to install a thing. It even
includes an URL you forward your domain or own URL to, so you don't have to disturb your site or sites
already in existence.
The great thing about Unbounce is it includes pre-designed templates that are customizable, if that's
something you know how to do. What you do is: choose a template, stick your copy in the space
allotted...and you're off. Verrrry easy. Standard email marketing services are a cinch to integrate with
Unbounce, be they Constant Contact or Mail Chimp. Maybe even a trained dog could manage this.
Undoubtedly, you will be up to the challenge.
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One more cool thing about Unbounce: use it to
produce different styles of landing pages in order to
do A/B testing. Not only will Unbounce track your
conversion rates; it will also demonstrate which
landing page variation is the most effectual. Never
set up goals or Google Optimizer pages again.
There is no need to be a Google expert with
Unbounce.
Formstack could be the tool for you if you have
trouble using HTML coding. All you do is add
content and blog feeds, or you can use it for A/B
testing. In this case you will have to utilize their
email marketing lists and forms. Another aspect of
Formstack is the ability to do event registration and
online surveys. Small business owners will
appreciate that if they have online offers and events
to service.
Need to optimize your landing pages?
InstaPage will tell you that their landing pages
practically optimize themselves, with you just
adding various iterations of your web page to the
system, which will automatically rotate them. What
you'll get are many hundreds – even thousands – of
alterations of your web page which will be tested
and optimized according to which change produces
the best results. Optimizely thinks you already
have your web site up and working for you, and
they let you make the small changes of your copy

and design right there on your page. You won't
need HTML coding expertise, either. Optimizely has
you quickly testing various images, copy and
layouts, and is a great tool for those just starting
out. Yet, if you are an advance developer you can
edit HTML code if that's your bag.
With all these options, how can you NOT save
money by creating landing pages yourself?
While I would usually tell you to do lots of market
research before launching products or choosing
prices for your latest products or services, given the
panoply of great useful tools available to you now, I
would like to see you all doing it yourself. Choose
the tool that most closely matches your particular
needs, and soon you will be raking in the market
research results from your targeted audience on
your own landing pages.
Step out of the headlights! Come away into the
burgeoning field of tools designed to help you creat
e and optimize your own landing pages. Before you
know it, you'll see for yourself how simple and
inexpensive these tools can be in helping you
generate a virtual sales force known as a landing
page. And you did it all yourself!
Ivana Taylor is the founder of DIYMarketers.com
and one of the 100 Women in Ecommerce to Watch
for 2012.

Why do You Need to be a "WEB"preneur?
By Heidi Richards Mooney

Did you know that more than 2
billion people (and the number is
rapidly growing) worldwide have
access to the World Wide Web?
That's almost 1/3 of the world
population. Imagine. The world is
truly connected. Even in third-world
countries internet access is
available and eagerly consumed.
If you sell ANYTHING to ANYONE who
has access to the World Wide Web
(Internet) there is likely no good reason
NOT to have a web presence today. In
fact, if you are not currently serving the
buying needs of those people, you
could be leaving a fortune on the table.
Not to mention the fact that your competition is either already on the web or planning to be in the near
future. If you have been thinking about becoming a Webpreneur, the time has never been better than
the present, to establish your Internet presence. And I’ll give you 13 reasons why…

Reason Number 1 – The web is a great
place to network. There are literally millions
of opportunities to make connections with
others through the Internet.
Reason Number 2 – To keep your
customers informed. To remind them why
they need to do business with you. To let
them know about your company, what you
sell, how you can be contacted, your
location, notifying them of any specials you
have, etc.
Reason Number 3 – To offer them choices. I
am a retail florist. Some people need to see
the flowers we are describing. My retail
website (www.EdenFlorist.com) gives them
the options we offer.

Reason Number 4 – To sell things!
Marketing online is a great way for the
passive customer to get to know you in a
non-threatening way. They can check you out
and decide if they wish to get to know you
better or not. Your site must be ready to sell,
products, services and/or information in an
easy to navigate, easy to order format. For
more information, visit
www.QuirkyMarketingCalendar.com
Reason Number 5 – To reach a certain
market. You can reach a highly affluent
market on the web in an easy and
inexpensive manner with targeted email and
niche marketing strategies.

WHY BE A WEB'PRENEUR?
Reason Number 6 - To answer those questions that by phone or in person would take
valuable time away from product/service development, and selling! Set up a FAQ (frequently
asked questions) Page on your website for those questions most commonly asked by your
prospects and customers.
Reason Number 7 – To find international
opportunities. The Internet makes selling around
the corner or around the world easy. It is up to
you to decide if you want to “go after” other
markets.
Reason Number 8 – To serve local
clients/customers/prospects better. Making your
information available online gives them even
more reasons to do business with you. The
Internet can make a very small company seem
larger and more successful. And perception is
90% of success for most companies. People like
to do business with successful people.

Reason Number 11 – To expose yourself. Want
to reach the media? Want to raise awareness of
your product or service? Post your media kit on
your web site. Write media releases and post
them to your site. Write articles about your
company and give the media (or anyone for that
matter) permission to reprint them. Be sure to
include pertinent contact information. For more
information on how to get media attention check
out the special report The Media Eguide ~ How
to Increase Your Odds of Media Success ~
Writing Media Releases that Get Read &
Published! http://heidirichards.com/free-media-eguide-special-report/

Reason Number 9 – To gather information from
your customers. Businesses that survive and
thrive have ways of getting much needed
feedback. How else will we know what needs
improvement, what products customers like, what
services we should delete from or add to our
offerings?

Reason Number 12 – To Make changes. The
Internet makes changing information on your
website easy. The information always remains
fresh and up to date. Whether you move, change
your phone number, add new product or hire new
staff, you can announce it quickly and easily on
the web.

Reason Number 10 – To test the waters. Do you
have a new product or service you would like to
test market? The Internet is the perfect vehicle to
do so. It costs less. And you will get the
necessary feedback quicker, easier than
traditional marketing.

Reason Number 13 – To be available to your
clients and prospects, 24/7. The Internet knows
no time zone because it is literally open ALL THE
TIME. People in other parts of the world will have
access to your products and information any time
they want or need.

©Heidi Richards Mooney – is a Professional Motivational Speaker, Business Coach and the Author of a
dozen books including: “Rose Marketing on a Daisy Budget ~ How to Grow Your Business Without
Spending a Fortune.” She is also the Publisher of WE Magazine for Women. Stop by
http://bit.ly/QuirkyBook to get a FREE copy of Chapter 1 and 2 of “Quirky Marketing: 365 Ways to Promote
Your Business Using Zany and Non-traditional Holidays” today!
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